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Adult & Contemporary Romance (FRD),  
Of specific Gay & Lesbian Interest (5S),  

Modern & Contemporary Fiction (FA)  
Paperback  £8.99  9781529424676 

B Format  432 pages 
Ebook  9781529424652

Not For Sale: USA & CAN

MAKING IT
LAURA KAY
The latest must-read romcom about friendship, 
love and finding yourself, perfect for fans of 
Emily Henry and Bolu Babalola.

Issy is an artist but the world doesn’t know it yet.

As someone who self-identifies as ‘gay and depressed’, 
Issy keeps her life in Margate small: her mum, her 
chinchilla, her reliable routine.

So when she is offered her dream job at an artist’s studio, 
Issy knows it’s time to open herself up to more.

Moving to East London, Issy has a lot of firsts to catch 
up on – navigating a crush on her gorgeous housemate, 
dating, sex, and obsessing over her boss who she just 
can’t seem to figure out.

As pressure mounts, people keep telling Issy she can do 
anything she sets her mind to. But what if her mind refuses 
to cooperate . . .?

Praise for Laura Kay:     

‘A totally gorgeous read’ BETH O’LEARY 

‘Joyous, funny, sexy and romantic . . . real Emily 
Henry vibes’ KATE SAWYER 

‘The comedic timing was pitch-perfect’  
LIZZIE DAMILOLA BLACKBURN

‘Hilarious and life-affirming’ EMMA HUGHES

‘A warm, funny, comforting read’ RUTH JONES 

Laura Kay is a writer living in East London. In 2018  
she was selected for the PRH WriteNow scheme where 
she developed her first novel The Split, which was 
longlisted for the Polari First Novel Prize. Making It  
is her fourth novel. 

4 JULY 2024

The Split
Paperback  £8.99
9781529409826 

Ebook 9781529409833

Wild Things 
Paperback  £9.99
9781529424621 

Ebook 9781529424607

Tell Me Everything 
Paperback  £10.99

9781529409871 
Ebook 9781529409888
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Under A Pole Star
Paperback  £10.99

9781786481191  
Ebook 9781786481184

The Beasts of Paris
Paperback  £9.99
9781529421590 

Ebook 9781529421576

The Tenderness of Wolves
Paperback  £9.99
9781847240675

Ebook 9781847248954

The Invisible Ones
Paperback  £9.99
9780857382948  

Ebook 9780857384805

Crime (FF)
Hardback  £22.00  9781529425673

Royal  336 pages
Trade Paperback  £14.99  9781529425680

 Ebook  9781529425697

THE LONG WATER
STEF PENNEY
Stef Penney returns to her heartland in this 
tense mystery set in a small Scandinavian town.

Nordland. A region in the Norwegian Arctic; a remote 
valley that stretches from the sea up to the mountains  
and glaciers.

It is May in what was once a prosperous mining 
community. The snows are nearly gone and it’s a time  
of spring and school-leavers’ celebrations – until Daniel,  
a popular teenage boy, goes missing. Conflicting stories 
circulate among his friends, of parties and wild behaviour.  

As the search for Daniel widens, the police open a disused 
mine in the mountains. They find human remains, but this 
body has been there for decades, its identity a mystery.

Everyone in this tight knit, isolated community is touched 
by these events: misanthropic Svea, whose long life in 
the area stretches back to the heyday of the mines, and 
beyond. She has cut all ties with her family, except for her 
granddaughter, Elin, an outsider like her grandmother. 
Elin and her friend Benny, both impacted by Daniel while 
he was alive, become entangled in the hunt for answers, 
while Svea has deep, dark secrets of her own. 
 
Stef Penney grew up in Edinburgh. She is the author  
of The Tenderness of Wolves, winner of the overall  
Costa Award; The Invisible Ones; Under a Pole 
Star, shortlisted for the Costa Novel Award and  
The Beasts of Paris. She lives in London. 
 
4 JULY 2024

 



FIC
TIO

N
  |  JU

LY  |  Q
U

ERC
U

S

5

Dead End Street
Paperback  £9.99

9781529414813 
Ebook 9781529414790

You Can Run
Paperback  £9.99
9781529414868  

Ebook 9781529414844

Crime (FF)
Hardback  £20.00  9781529432503

Royal  464 pages
Trade Paperback  £14.99  9781529432510

 Ebook  9781529432534

The Man on the Street
Paperback  £9.99

9781787478374 
Ebook 9781787478350

One Way Street
Paperback  £8.99

9781787478411 
Ebook 9781787478398

THE SILENT KILLER
TREVOR WOOD
A new police procedural series with a twist. 
DCI Jack Parker has a secret and he will do 
anything to keep it. 

THE CLOCK IS TICKING. THERE’S NO ESCAPE.

DCI Jack Parker has faced down hardened villains and 
raving, drug-addled lunatics. He’s disarmed a machete-
wielding psychopath and broken devastating news of a 
loved one’s death more times than he can remember.

With a serial killer stalking the Newcastle streets and one 
of his closest colleagues lying in the mortuary following a 
hit-and-run he thinks things are about as tough as they’ve 
ever been. But he should know that trouble always comes 
in threes.

Jack is about to face the biggest challenge of his life,  
one that will end his career and destroy his family: early 
onset dementia.

As he does everything he can to hide his deteriorating 
condition from his family and colleagues, Jack believes 
that the serial killer is haunted by his childhood while his 
own memories are built on increasingly shifting sands.  
The race against time to save lives, including his own,  
has begun.

Whilst staying within the bounds of the police procedural 
genre, this cracking thriller explores character in depth 
and with sensitivity, as well as with the author’s trademark 
dark humour. 
 
Trevor Wood has lived in Newcastle for thirty years. 
He holds an MA in Creative Writing and is the author of 
the prizewinning Jimmy Mullen Series. This was followed 
by his highly praised standalone thriller, You Can Run. 
 
18 JULY 2024
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Anywhere
Paperback £9.99
9781529431599

Ebook 9781529431605

Modern & Contemporary Fiction (FA) 
Paperback  £9.99  9781529431629 

B Format  464 pages 
Ebook  9781529431636

ANYONE
SARAH SPRINZ
Translated by Rachel Ward

A New Adult romance for fans of Ana Huang 
and Elsie Silver, set in an ancient boarding 
school in Edinburgh.

Charles Sinclair is Victoria Belhaven-Wynford’s best 
friend. Ever since primary school, he’s been the one Tori 
can confide in. The only thing she can’t tell him about 
is the pit in her stomach that just won’t fade since she 
started dating her crush, Valentine. Deep down, Tori 
suspects that whatever she has with Valentine, it’s nothing 
like what she feels for her best friend.

But her classmate Eleanor has claimed Sinclair’s 
attention, the Juliet to his Romeo in Dunbridge Academy’s 
annual theatrical performance. Not that Tori would mind. 
If she weren’t the one who’s supposed to write the script 
for the love story between the star-crossed lovers . . . 
 
Sarah Sprinz studied medicine in Aachen and now lives 
by Lake Constance in southern Germany. When she’s not 
writing, Sarah finds inspiration for new stories during long 
walks along the shore and enjoys planning her next trips  
to Canada and Scotland. 
 
18 JULY 2024
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Thriller (FH)
Paperback  £9.99  9781529415995 

Royal  352 pages
Ebook  9781529416015

WHAT SHE DID
KAREN COLE
The twisty, addictive new thriller from a  
kindle bestseller. For fans of KL Slater and 
Samantha Downing.

Emma’s life is thrown into chaos when her teenage son 
Jack calls late one night, asking for help.  

She finds him in a state of panic. His ex-girlfriend, Zoe,  
is lying on the floor, dead. They’d been at a party, 
drinking too much and Jack has no memory of how  
they got there.

Emma’s instinct is to protect her son, so she helps him  
hide Zoe’s body. Can she handle keeping their secret,  
or will it break her? 
 
Karen Cole is the author of several psychological 
thrillers. She grew up in the Cotswolds and completed  
a degree in psychology at Newcastle University. 
 
18 JULY 2024

Modern & Contemporary Fiction (FA), Adult & 
Contemporary Romance (FRD), Romance (FR)

Paperback  £9.99  9781529439175
B Format  368 pages   

Ebook 9781529439182
Not For Sale: USA & CAN

BETWEEN FRIENDS  
AND LOVERS
SHIRLENE OBUOBI
‘An absolute joy to read, with messy, realistic,  
and deeply lovable characters . . . a true standout’  
EMILY HENRY

Dr Jojo has it all figured out – or so it seems to her 
Instagram followers. But behind the camera, she’s in 
unrequited love with her best friend, Ezra.

Soon, Jo finds the perfect distraction – sweet, shy and 
sexy writer Malcolm. 

But when she discovers Ezra feels the same as she 
does, Jo finds herself with a tough decision to make . . .  
romance with her best friend, or new love? 
 
Shirlene Obuobi is a Ghanaian-American Cardiology 
fellow. She also draws comics under the moniker 
ShirlyWhirl, M.D. On Rotation was her debut novel.   
 
30 JULY 2024
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Thriller (FH)
Hardback  £16.99  9781529438833

Royal  336 pages
Trade Paperback  £14.99  9781529438840   

Ebook  9781529438864
Not For Sale: USA & CAN

LOOK IN THE MIRROR
CATHERINE STEADMAN
The brand new gripping thriller from the  
author of Something in the Water and  
The Family Game.

In this paradise you won’t like what you see . . .  

When Nina’s father dies, she inherits a gleaming dream 
vacation home in a balmy tropical paradise – one she 
had no idea existed. The house is extraordinary: state-of-
the-art, all glass and marble. How did her sensible father 
ever have enough money for this? And why not tell her 
about it? Desperate to uncover why he hid such a big 
secret, she decides to visit.

Maria, once an ambitious medical student, is now a  
nanny for the super-rich. The money’s better, and so are 
the destinations – like this new assignment in the British 
Virgin Islands. But when her wards never show, Maria 
begins to make herself at home, spending her days  
luxuriating by the pool. There’s just one rule: Don’t go in 
the basement. But her curiosity might just get the better  
of her. And soon, she’ll wish her only worry was not 
getting paid.

As both women’s timelines intertwine, dark secrets start  
to unravel and one thing quickly becomes clear – 
nothing could have prepared them for what they are 
about to encounter. 
 
Catherine Steadman is a New York Times bestselling 
author, screenwriter and actress based in London. The 
author of several novels, her debut was a New York Times 
bestseller, a Reese’s Book Club pick and a Richard & Judy 
Book Club pick with rights sold in more than thirty territories.   
 
30 JULY 2024
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YOU ARE MY SUNSHINE
ROSIE ARCHER
A heart-warming story of friendship and 
love, set during WW2. Perfect for fans of Pam 
Howes, Elaine Everest and Nancy Revell.

Trixie and Vi are back in Gosport and felling trees to  
help Britain win the war. 

Trixie has a new boyfriend, Eddie. He’s charming, 
handsome, and always flush with cash – a real  
Gosport catch. 

Though Trixie loves Eddie, she finds it hard to forget Cy, 
the man she fell for who was declared missing in action. 
As the bombs fall on Gosport both girls have  
big decisions to make. 
 
Rosie Archer has written several series of WW2 sagas. 
She has also written a series of gangland sagas under 
the name June Hampson.  
 
15 AUGUST 2024

Saga (FT)
Hardback  £22.00  9781529419351 

Royal  352 pages
Ebook  9781529419368

Romance (FR),  
Adult & Contemporary Romance (FRD),  

Modern & Contemporary Fiction (FA)
Paperback  £8.99  9781529427011 

B Format  384 pages
Ebook  9781529427004

Not For Sale: USA & CAN

ONE DAY TO FALL  
IN LOVE
MOLLY JAMES
Groundhog Day meets The Lock-In in this 
hilarious dating caper.

When a dating app advert pops up on her screen after  
a series of failed dates, Rena signs up immediately:

24 hours to fall in love. A guaranteed love match  
by the end of the day or your money back.

But what Rena doesn’t know is that, by signing up, she is 
bound to repeat her day over and over again, until she 
finds her perfect match . . . 
 
Molly James is the pen name of Sunday Times Top Ten 
bestselling author Belinda Jones, whose love stories come 
with an exciting twist of magical realism.  
 
1 AUGUST 2024
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Thriller (FH), Historical Fiction (FV)
Hardback  £20.00  9781529417500 

Royal  400 pages 
Trade Paperback  £14.99  9781529430677  

Ebook  9781529430691

MIDNIGHT IN VIENNA
JANE THYNNE
A tense espionage thriller meets literary 
mystery, told against a backdrop of uncertainty 
and fear as World War Two looms.  

In pre-war Britain, people are jumpy and the atmosphere 
in London is febrile. Stella Fry, who’s been working in 
Vienna for a Jewish family, returns home with no job  
and a broken heart. She answers an advertisement from 
a famous mystery writer, Hubert Newman, who needs  
a manuscript typed. She takes on the job and is shocked 
the next day to learn of the writer’s sudden, unexplained 
death. She is even more shocked when, twenty-four 
hours later, she receives Newman’s manuscript and reads 
the Dedication: To Stella, spotter of mistakes.

Enter Harry Fox, formerly of Special Branch, suspended 
for some undisclosed misdemeanour, yet so brilliant at 
surveillance that the old team calls on his services from 
time to time. He has his own reasons for being interested 
in Hubert Newman. He approaches Stella to tell her he 
believes the writer’s death was no accident. What’s more, 
since she was the last person to see him, she could be a 
target herself. 
 
Jane Thynne is a novelist, journalist and broadcaster. 
She is also the author of two dystopian thrillers, 
Widowland and Queen High, under the name C. J. Carey. 
 
12 SEPTEMBER 2024

Widowland
Paperback  £9.99
9781529412000 

Ebook 9781529412017

Queen High
Paperback  £9.99

9781529412079 
Ebook 9781529412055
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THE SECRET OF  
VILLA SERENA
DOMENICA DE ROSA
From Elly Griffiths, bestselling crime author, 
writing under her own name, comes a heartfelt, 
witty story, full of gorgeous Italian flavour.

Emily Robertson looks like the woman who has it all:  
the lovingly restored Tuscan farmhouse, the three 
beautiful children, the successful husband. But when  
her husband dumps her by text, she must face up to  
some stark home truths. 

Even though Emily knows she’s not living the Tuscan 
dream, she finds herself drawn into the village of Monte 
Albano and discovers the genuine Italy, darker and  
more intriguing than she had ever imagined.   
 
Domenica de Rosa is the real name of Elly Griffiths, 
the bestselling crime author of the Dr Ruth Galloway 
Mysteries, the Brighton Mysteries and the Harbinder  
Kaur Series.  
 
26 SEPTEMBER 2024

ADAM & EVIE’S 
MATCHMAKING TOUR
NORA NGUYEN
A rollicking romance about two strangers 
finding love despite their best efforts as they 
embark on a matchmaking tour through  
Viêt Nam.

Evie’s life is in shambles. She has no idea how to move 
forward from the death of her beloved Aunt – until hope 
arrives in the form of a surprising letter.

Auntie Hao has left her house to Evie. But to inherit, she 
must go on a matchmaking tour in Viêt Nam.

On the tour she meets Adam. He’s grumpy and uptight, 
but their chemistry is undeniable. Will they find their 
perfect match in the last place they thought to look?   
 
Nora lives in Ohio with her husband and daughter.  
She writes literary fiction under the name Thao Thai.  
Her debut novel was Banyan Moon.  
 
24 SEPTEMBER 2024

Modern & Contemporary Fiction (FA)
Paperback  £9.99  9781529434378 

B Format  384 pages
Ebook  9781780879505

Romance (FR) 
Paperback  £9.99  9781529440324 

B Format  352 pages
Ebook  9781529440331

Not For Sale: USA & CAN
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ONE ON ONE
JAMIE HARROW
A steamy enemies-to-lovers workplace  
romcom for fans of Sally Thorne, Hannah  
Grace and Beth O’Leary.

Annie Radford desperately needs a job, but the only 
one going is the videographer role for her Alma Mater’s 
basketball team. The same job she fled from years ago . . . 

Returning to Ardwyn University is hard enough, but 
on her first day back she learns that the team is facing 
budget cuts and her new job is already on the line.

After a run-in with the annoyingly wholesome and 
seriously hot Ben, her old friend and now arch-nemesis, 
things go from bad to worse. Ben is holding a grudge 
about Annie’s abrupt departure from his life, and now  
she might be the reason he loses his job . . . surely there’s 
no way back for their friendship.

The two of them will stop at nothing to come out on top 
but unfortunately for them, basketball is a team sport, and 
they are on the same side. Will they find a way to work 
together and get the team the national championship, or 
will their bitter rivalry and the secrets Annie is hiding keep 
them apart?

Jamie Harrow grew up on the sidelines of a basketball 
court since, like her protagonist, her father was a longtime 
coach. She is now a lawyer and lives in New Jersey with 
her family. One on One is her debut novel. 

1 OCTOBER 2024

Adult & Contemporary Romance (FRD),  
Modern & Contemporary Fiction (FA)
Paperback  £9.99  9781529433036

B Format  400 pages
 Ebook  9781529433043

Not For Sale: USA & CAN
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Crime (FF)
Hardback  £14.99  9781529439854 

Demy  368 pages 
Ebook  9781529439878

THE CHRISTMAS EVE 
MURDERS  
NOELLE ALBRIGHT 
A charming festive locked-room whodunnit, 
perfect for fans of Richard Osman and  
Agatha Christie.

It’s Christmas Eve at the Merry Monarch. Nestled in the 
heart of the Yorkshire Dales, the pub is preparing to host 
its annual festive games night for its rabble of regulars.

But this year, they are interrupted by a knock at the door 
from a stranger, stranded by the snow storm that’s closing 
in on the village.

And when the power is cut off and darkness descends, 
the games turn deadly . . . It seems one of the group 
would kill to win.  

Noelle Albright is a Yorkshire-born author, poet and 
podcast host based in the north east of England. Under 
the name of Helen Cox, she writes poetry, romance 
novellas, the Kitt Hartley Yorkshire Mystery series and 
hosts The Poetrygram podcast.  

24 OCTOBER 2024

Sagas (FT) 
Paperback  £8.99  9781529435917 

B Format  352 pages 
Ebook  9781784292607

A HOME OF HER OWN 
ELIZABETH GILL
From the bestselling author of An Orphan’s 
Wish comes a gritty novel of one woman’s 
determination, perfect for fans of Anna Jacobs. 

Lorna Robson works long and tiring hours in her aunt’s 
hat shop in County Durham. But when she discovers 
that a relation has left her a large property, her aunt is 
strangely furious, and they part on bad terms. 

However, it is only when she sees Snow Hall that 
her situation truly dawns on her: selling the house is 
unthinkable, but how can she survive without money  
or help? 

Elizabeth Gill was born in Newcastle upon Tyne.  
She has spent all her life in Durham, but recently moved 
to North West Wales. 

24 OCTOBER 2024
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Adult & Contemporary Romance (FRD),
Romance (FR) 

Paperback  £9.99  9781529436716 
B Format  368 pages 

Ebook  9781529436723 
Not For Sale: USA & CAN

LOST AND LASSOED
Rebel Blue Ranch 
LYLA SAGE
The third book in the Rebel Blue Ranch series – a 
steamy, small town, enemies-to-lovers romance 
from TikTok sensation Lyla Sage.

She thrives in chaos. He prefers routine. The only thing 
they have in common? How much they hate each other.

Teddy Andersen doesn’t have a plan. She’s never 
needed one. She’s more of a go-with-the-flow type  
of girl, but for some reason, the flow doesn’t seem to  
be going her way this time.

Gus Ryder has a lot on his plate. He’s always been 
the dependable one, but when his workload starts to 
overwhelm him, he slips up, and has to admit that he 
can’t manage everything on his own. He needs help.

His little sister’s best friend, the woman he can’t stand, is 
not who he had in mind. But when no one else can step 
in, Teddy’s the only option he’s got. 

Tempers flare, tension builds, and for the first time ever, 
Gus and Teddy start to see each other in a different light. 
As new feelings start to simmer below the surface, they 
must decide whether or not to act on them. Can they 
keep things cool? Or will both of them get burned?

Praise for Lyla Sage:

‘Swift and Saddled delivers everything I want in a 
steamy cowboy romance! Lyla Sage has outdone 
herself’ ELSIE SILVER   
 
Lyla Sage (@authorlylasage) is a hopelessly romantic 
twenty-something who lives in the Wild West with her 
loyal companion – a sweet, old, blind rescue pitbull. She 
writes romance that feels like her favorite things: sunshine 
and big blue skies. 
 
5 NOVEMBER 2024

Done and Dusted 
Paperback  £9.99
9781529436648  

Ebook 9781529436655

Swift and Saddled 
Paperback  £9.99
9781529436679  

Ebook 9781529436686
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Thriller (FH)
Hardback  £22.00  9781529403343 

Royal  416 pages 
Trade Paperback  £14.99  9781529403336 

Ebook  9781529417517 
Not For Sale: USA & CAN

THE ENIGMA GIRL
HENRY PORTER 
A masterclass in espionage thriller writing.  
For fans of Mick Herron, Charles Cumming  
and David McCloskey.

Slim Parsons is all but burned.

Her last deep cover job for MI5 ended with a life-and-
death struggle on a private jet that caused her to go on 
the run from both the deadly target and her angry bosses 
in the Security Service. They say that violence comes 
too easily to her; that she’s bordering on delinquent and 
unsuitable for the role of an MI5 operative.

Yet she is recalled and asked to infiltrate a news website 
that’s causing alarm in the highest circles. It is staffed by a 
group descended from wartime codebreakers operating 
from an unassuming office block near Bletchley Park.

Operation Linesman looks like a come down, the curtain 
on a brilliant career in the shadows. However, she 
accepts the assignment on condition that the Security 
Service searches for her missing brother.  

Linesman turns out to be anything but simple. Her personal 
loss, her previous deep cover role, and a threat to MI5 
itself from her original target come together in a three-way 
collision.

And all the while she is watched by someone even 
deeper in the shadows than she is. 
 
Henry Porter was a newspaper columnist for the 
Observer and former London editor of Vanity Fair.  
He has written several acclaimed and bestselling  
thrillers. He lives in London. 
 
7 NOVEMBER 2024

White Hot Silence
Paperback  £8.99
9781787470842 

Ebook 9781787470828 

Firefly
Paperback  £10.99

9781787470538 
Ebook 9781787470514

The Old Enemy
Paperback  £10.99

9781529403299
Ebook 9781529403329
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Crime (FF), Thriller (FH)
Hardback  £22.00  9781529434545 

Royal  400 pages 
Trade Paperback  £14.99  9781529434552

Ebook  9781529434569
Not For Sale: USA & CAN

LOCKED IN
JUSSI ADLER-OLSEN
Translated by Caroline Waight

The hotly anticipated final instalment 
in Jussi Adler-Olsen’s internationally 
bestselling Department Q series.

When Carl Mørck is arrested, his police colleagues 
immediately turn their backs on him. Only the ever-loyal 
Department Q are determined to clear his name. 

Because Carl is being framed: someone has a million 
dollar bounty on his head, putting him in grave danger 
among the prison’s incarcerated criminals and corrupt 
officers. With only each other to trust, Department Q  
must work faster than ever before if they are to clear  
his name and save his life. 

Jussi Adler-Olsen is Denmark’s #1 crime writer and a 
New York Times bestselling author. His books have sold 
more than twenty-seven million copies around the world. 

3 DECEMBER 2024
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SAINTS 
A new legendary of heroes, humans and magic

AMY JEFFS
From the Sunday Times bestselling author of 
Storyland and Wild, comes a sweeping new 
legendary of miracles, magic, human frailty 
and heroic strength. Illustrated with over thirty 
original paper cutouts by the author.

Saints’ legends suffused medieval European culture.  
Their heroes’ suffering and wonder-working shaped 
landscapes, rituals and folk beliefs. Their tales spoke of men 
raised by wolves, women communing with flocks of birds 
and severed heads calling from between bristling paws.

In Saints, Amy Jeffs retells legends born of the medieval 
cult of saints. She draws on ‘official’ lives, vernacular 
romances, artworks and obscene poetry, all spanning  
from the fourth to the sixteenth centuries. The legends’ 
heroes originate from as far east as Turkey and North 
Africa and as far west as Britain and Ireland. Saints 
includes such enduring super saints as Brigid, George, 
Patrick and Michael, as well as some whose legends are 
less well known (Scoithín, Euphrosyne and Ia) or else 
couched in prejudice (William of Norwich).

The commentaries following the stories offer a history 
of each saint and, together, trace the rise and fall of the 
medieval cult of saints from the first martyrs to the Protestant 
Reformation. And all this maps onto the passing year: from 
St Mungo in January to St Thomas Becket in December.

Jeffs guides her readers from images high on the walls of 
medieval churches, through surviving treasures of the elite 
and into the shifting silt of the Thames, where lie the lowly 
image-bearing badges once treasured by pilgrims. She 
opens manuscripts that hold wondrous stories of the lives 
and deaths of wayfaring monks, oak-felling missionaries 
and mighty martyrs. With tales of demons and dragons, 
with the stubborn skull of a giant, with stories of sleepers in 
a concealed Greek cave, Saints will enchant and transport 
readers to other worlds.. 
 
Amy Jeffs is a Somerset-based art historian and 
printmaker. Her first book, Storyland was shortlisted for 
Waterstones Book of the Year and was a Sunday Times 
Bestseller, her second book, Wild received widespread 
acclaim. Saints is her third book. 
 
12 SEPTEMBER 2024

Myth & Legend told as Fiction (FQ)
Hardback  £30.00  9781529416619  

Royal  400 pages 
EBook  9781529416633

Not For Sale: USA & CAN 

Storyland
Paperback £12.99 
9781529408003

Ebook 9781529407983

Wild 
Paperback £12.99

9781529424263
Ebook 9781529424249
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INTERPRETATIONS  
OF LOVE
JANE CAMPBELL 
‘Her work merits comparison with that of Edna 
O’Brien or Muriel Spark’ New York Times

Stretching from war-torn 1940’s Liverpool to Oxford at 
the end of the century, this story explores the emotional 
landscape of the time and the impact tiny moments of 
betrayal can have on our relationships in the years  
that follow.

Touching on the many different forms love can take and 
told from multiple perspectives, Interpretations of Love is 
the story of a letter and our endless search for the stories 
that we have lost. 
 
Jane grew up in Zambia and Cape Town and read 
English at Oxford. She has worked as a Group Analyst  
for nearly forty years.  
 
18 JULY 2024

WE’RE ALONE
EDWIDGE DANTICAT
A collection of exceptional new essays by  
one of the most significant contemporary 
writers on the world stage.

Tracing a loose arc from Edwidge Danticat’s childhood 
to the COVID-19 pandemic and recent events in Haiti, 
the essays gathered in We’re Alone include personal 
narrative, reportage, and tributes to mentors and heroes 
such as Toni Morrison, Paule Marshall, Gabriel García 
Márquez, and James Baldwin that explore several 
abiding themes: environmental catastrophe, the traumas 
of colonialism, motherhood, and the complexities of 
resilience. 
 
Edwidge Danticat is a two-time winner of The Story 
Prize, the winner of the 2018 Neustadt International Prize, 
the 2019 St. Louis Literary Award, and the 2020 Vilcek 
Prize for Literature.  
 
3 SEPTEMBER 2024

Literary Essays (DNF)
Hardback  £18.99  9781529439212

Demy  240 pages 
Trade Paperback  £14.99  9781529439236  

EBook  9781529439243
Not For Sale: USA & CAN 

Modern & Contemporary Fiction (FA)
Hardback  £16.99  9781529421712  

Demy  240 pages 
Trade Paperback  £14.99  9781529421736  

EBook  9781529421729
Not For Sale: USA & CAN 
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A Winter Grave 
Paperback £9.99
9781529428520

Ebook 9781529428506

Crime & Mystery (FF)
Hardback  £22.00  9781529436068  

Royal  400 pages 
Trade Paperback  £14.99  9781529436075  

EBook  9781529417517

THE BLACK LOCH
PETER MAY 
The return of Fin MacLeod, Peter May’s  
much-loved hero of the international  
bestselling Lewis Trilogy.

A MURDER

The body of eighteen-year-old TV personality Caitlin  
is found abandoned on a remote beach at the head of  
An Loch Dubh – the Black Loch – on the west coast of the 
Isle of Lewis. A swimmer and canoeist, it is inconceivable 
that she could have drowned.

A SECRET

Fin Macleod left the island ten years earlier to escape its 
memories. When he learns that his married son Fionnlagh 
had been having a clandestine affair with the dead girl 
and is suspected of her murder, he and Marsaili return to 
try and clear his name.

A RECKONING

But nothing is as it seems, and the truth of the murder lies 
in a past that Fin would rather forget, and a tragedy at 
the cages of a salmon farm on East Loch Roag, where the 
tense climax of the story finds its resolution.

The Black Loch takes us on a journey through 
family ties, hidden relationships and unforgiving 
landscapes, where suspense, violent revenge and 
revelation converge in the shadow of the Black Loch. 
 
Peter May is an internationally acclaimed crime 
writer whose books have sold over twelve million copies 
worldwide and have won awards in the UK, the USA,  
and France. 
 
12 SEPTEMBER 2024
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Modern & Contemporary Fiction (FA)   
Paperback  £10.99  9781529438970  

Demy  240 pages 
EBook  9781529438987

Not For Sale: USA & CAN 

A HERO OF OUR TIME 
MIKHAIL LERMONTOV
Translated by Vladimir Nabokov

‘I remain in unchanged admiration for this bold . . . 
first novel. . . which proved to be the first prose  
masterpiece in Russian’ JULIAN BARNES from his preface

A Hero of Our Time reached English in 1853, under the 
title ‘Sketches of Life in the Caucasus, by a Russe.’ Full of 
towering landscapes and local colour, it can be read as 
the travelogue of a poet and serving officer, but also as  
a portrait of the romantic as self-destructive anti-hero.

Nabokov’s translation was published in the United States 
in 1958, the same year as Lolita: world fame was about  
to overtake this committed Russian living in America. 

Mikhail Lermontov (1814-1941) was a Russian 
Romantic writer, poet and painter.  

24 OCTOBER 2024

DIS//INTEGRATION
WILLIAM MELVIN KELLEY 
Dis//integration, a previously unpublished 
work by the author of A Different Drummer, 
is a notable addition to African American 
literature.

The linked ‘2 novellas, 3 stories, and a little play’ that 
make up Dis//integration follow the life journeys of 
Charles “Chig” Dunford from his Nanny Eva sermonizing 
from her front porch, when he is only seventeen, through 
to his unsettled bachelorhood as an English professor at 
a small Vermont college, where he continues to struggle 
to finish his life-long study of the Reupeonese author 
Dupukshamin and find true love. 

William Melvin Kelley was born in New York City  
in 1937, he was the author of four novels and a short  
story collection.  

24 OCTOBER 2024

Classic Fiction (FC)
Paperback  £10.99  9781529431216  

B Format  400 pages 
EBook  9781529431223

Not For Sale: USA & CAN
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Classic Fiction (FC)
Paperback  £14.99  9781529427882  

B Format  560 pages 
EBook  9781529427899

Not For Sale: USA & CAN

THE REAL CHARLOTTE 
SOMERVILLE AND ROSS
In a world in which young Anglo-Irish women seek 
marriages among a declining population of men of their 
own sort, greedy, clever, and wealthy Charlotte Mullen 
is able to inflict financial ruin on others. The novel’s dark 
energies – concerned with histories of gender, property 
and desire – carry it forth to our present moment. 
 
Edith Somerville (1858–1949)

Martin Ross (the pseudonym of Violet Martin, 
1862–1915) 
 
21 NOVEMBER 2024

EXPERIENCES OF  
AN IRISH R. M. 
SOMERVILLE AND ROSS
The Resident Magistrate himself, Yeates, dispenses justice 
in the South Western Irish town of Skebawn. The cast 
of characters is vast, from tinkers, ballad singers, cooks, 
publicans, and feckless aristocrats. Told with linguistic 
verve, rich in dialogue, dense social detail and demoniac 
comic energy, the stories beat out the rhythm of history on 
the move. 
 
Edith Somerville (1858–1949)

Martin Ross (the pseudonym of Violet Martin, 
1862–1915) 
 
21 NOVEMBER 2024Classic Fiction (FC)

Paperback  £14.99  9781529427905  
B Format  528 pages 

EBook  9781529427912
Not For Sale: USA & CAN
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European History (HBJD), Travel Writing (WTL)
Hardback  £22.00  9781529424164

Demy  320 pages
Trade Paperback  £14.99  9781529424188  

Ebook  9781529424195
Not For Sale: USA & CAN

THE BOUNDLESS RIVER
Stories from the Realm of the Rhine

MATHIJS DEEN
Translated by Jane Hedley Prôle and Jonathan Reeder

A beautifully imaginative work of non-fiction 
about the Rhine river, from its birth to the  
present day.

The Boundless River takes the reader into a unique world 
‒ the twilight zone between fact and fiction, science and 
imagination ‒ and on a journey that moves effortlessly 
from a time in prehistory, long before the existence of a 
European continent, to the present day. Along the way 
Deen encounters paleontologists, geologists, museum 
curators, taxidermists, fishermen and skippers who work 
the boats, who still see the Rhine as a living entity.

From the mighty hippos that grazed its banks millions of 
years ago, to the weary salmon that saw their habitat 
slowly change and the aurochs that grazed its shores; 
from the primordial Steinheim Woman to the Roman 
general Corbulo who commanded settlements along its 
delta, to a young Goethe: in all of their stories the Rhine is 
ever present, sometimes as the main character, sometimes 
as an extra, as a theatre of war, a border between 
nations, a bathing spot, a killer, a vital transport route.

Beautifully fluid, rich and captivating, The Boundless 
River shows how the Rhine connects and divides, terrifies, 
comforts, carries and swallows, and has done since the 
beginning of time. 
 
Mathijs Deen is a Dutch writer and radio producer. 
His short story collection Brutus is Hungry (nominated for 
the AKO Literature Prize) was followed by The Wadden 
Islands, Down Old Roads and the novel The Light Ship 
(nominated for the Libris Literature Prize). 
 
4 JULY 2024
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Diaries, Letters & Journals (BJ) ,  
The Holocaust (HBTZ1),  

Second World War (HBWQ)
Paperback  £10.99  9781906694197 

B Format  320 pages
Not For Sale: USA & CAN

THE JOURNAL OF  
HÉLÈNE BERR
A Young Jewish Woman’s Life in Occupied Paris

HÉLÈNE BERR
Translated by David Bellos 

From 1942 to 1944, Hélène Berr kept a journal 
that is both a harrowing historical document  
and a text of astonishing literary maturity.

In occupied Paris, all Jews, her family included, must 
wear a yellow star. She tries to maintain what routine  
she can. But fear remains, and in March 1944, Hélène 
and her family are arrested and sent to Auschwitz. She 
went – it is later discovered – on the death march to 
Bergen-Belsen, where she died in 1945, five days before 
the camp’s liberation.  
 
Hélène Berr was a student of English Literature at the 
Sorbonne in Paris. She was deported to Auschwitz in 1944 
with her mother and father, and she died in Bergen-Belsen  
in April 1945.  
 
12 SEPTEMBER 2024

COMRADE PAPA
GAUZ’
Translated by Frank Wynne 

A panoramic novel spanning two centuries 
and shining light on French colonialism in Côte 
d’Ivoire, by the author of International Booker 
shortlisted Standing Heavy.

The year is 1880 and Dabilly, a young white man, seeks  
a life of colonial adventure in Côte d’Ivoire. A century 
later, a Black boy born to communist parents in Amsterdam 
researches his family history. When he visits his grandmother 
in Cote d’Ivoire, he will discover traces of an ancestor he 
never knew existed. GauZ’ looks across continents and 
centuries, tracing the paths and histories that connect two 
very different men.   
 
GauZ’ is an Ivorian author, journalist, screenwriter and 
editor-in-chief of the satirical newspaper News & co. 
After studying biochemistry, he moved to Paris as an 
undocumented student, working as a security guard  
before returning to the Côte d’Ivoire.   
 
4 JULY 2024

Modern & Contemporary Fiction (FA), 
Fiction in Translation (FYT) 

Paperback  £12.00  9781529414455
B Format  176 pages

Ebook  9781529414462
Not For Sale: USA & CAN
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Modern & Contemporary Fiction (FA),  
Translated Fiction (FYT) 

Paperback  £10.99  9781529437911
B Format  224 pages  

Ebook  9781529437928
Not For Sale: USA & CAN

JELLYFISH HAVE NO EARS 
ADÈLE ROSENFELD
Translated by Jeffrey Zuckerman

An original and evocative debut novel about 
Louise, a young woman coming to terms with 
becoming deaf.

‘A captivating experiment on the beauty and  
elusiveness of meaning, sound and language’ TLS  

Louise has always felt adrift between communities: not deaf 
enough to be a part of Deaf culture, not hearing enough 
to be fully within the hearing world. Hearing, for Louise, is 
inseparable from reading other people’s lips. Through sight, 
she perceives words and strings them together like pearls to 
reconstruct a conversation.

Then an audiology examination shows that most of her 
hearing has gone, and her doctor suggests a cochlear 
implant. With this irreversible intervention, Louise would gain 
a new, synthetic sense of hearing – but she would lose what 
remains of her natural hearing, which has shaped her unique 
relationship with the world, full of whispers and shadows. 

As she weighs the prospect of surgery, she must also 
contend with the chaotic reality of her life as she falls in love, 
suffers through her first job, and steadies herself with friends.

A masterclass in wordplay and language’s possibilities and 
limitations, this fiercely original debut plunges readers into 
Louise’s world as she grapples with loss, and considers what 
she might gain in the process.

Born in Paris in 1986, Adèle Rosenfeld has worked  
in publishing for the last ten years. Her first novel, Jellyfish 
Have No Ears, was shortlisted for the prestigious Prix 
Goncourt du Premier Roman 2022. 
 
8 AUGUST 2024
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Fiction in Translation (FYT)
Paperback  £12.99 

They Were Counted 9781529434668   
They Were Found Wanting 9781529434675

They Were Divided 9781529434682
B format

They Were Counted  624 pages
They Were Found Wanting  512 pages

They Were Divided  368 pages
Not For Sale: USA & CAN

THEY WERE COUNTED;  
THEY WERE FOUND WANTING;  
THEY WERE DIVIDED
The Transylvanian Trilogy, Volumes I-III

MIKLÓS BÁNFFY
Translated by Patrick Thursfield and Katalin Bánffy-Jelen

An extraordinary portrait of the vanished  
world of pre-1914 Hungary, rediscovered after 
the fall of communism in Hungary.

‘Perfect late night reading’ JAN MORRIS

‘Bánffy is a born storyteller’ PATRICK LEIGH FERMOR

‘Totally absorbing’ MARTHA KEARNEY

‘So evocative’ SIMON JENKINS

An extraordinary portrait of the vanished world of pre-1914 
Hungary, the Transylvanian Trilogy is an epic story told 
through the eyes of two cousins, Count Balint Abady and 
Count Laszlo Gyeroffy. Shooting parties in great country 
houses, turbulent scenes in parliament and the luxury life in 
Budapest provide the backdrop for this gripping, prescient 
novel, forming a chilling indictment of upper-class frivolity 
and political folly in which good manners cloak indifference 
and brutality. Abady becomes aware of the plight of a group 
of Romanian mountain peasants and champions their cause, 
while Gyeroffy dissipates his resources at the gaming tables, 
mirroring the decline of the Austro-Hungarian empire itself.

With a Foreword by Patrick Leigh-Fermor

WINNER OF THE WEIDENFELD TRANSLATION PRIZE 

Count Miklós Bánffy (1873–1950) was variously a 
diplomat, MP and foreign minister in 1921–22 when he 
signed the peace treaty with the United States and obtained 
Hungary’s admission to the League of Nations. He was 
responsible for organising the last Habsburg coronation, that 
of King Karl in 1916. His famous Transylvanian Trilogy was 
first published in Budapest in the 1930s, and rediscovered for 
the international market after the fall of communism. This epic 
work has now been translated into ten languages.. 

15 AUGUST 2024
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The Girl Who Takes  
an Eye for an Eye

Paperback  £9.99 
9781529432435 

Ebook 9780857056443

The Girl Who  
Lived Twice

Paperback  £9.99 
9781529432442 

Ebook 9780857056382

Dark Music
Paperback  £9.99 

9781529413274 
Ebook 9781529413205

The Girl in the 
Spider’s Web

Paperback  £9.99 
9781529432428 

Ebook 9781848667778

Thriller (FH)
Hardback  £20.00  9781529413236

Royal  352 pages  
Trade Paperback  £14.99  9781529413243

Ebook  9781529413274  
Not For Sale: USA & CAN

FATAL GAMBIT
A Rekke and Vargas Investigation

DAVID LAGERCRANTZ
Translated by Ian Giles

Hans Rekke and Micaela Vargas return to  
solve another impossible mystery – and this 
time, it’s personal. 

Claire Lidman died fourteen years ago.

So why does she appear in the background of  
a recent holiday snap taken in Venice?

Her husband brings the anomaly to Hans Rekke and 
Micaela Vargas. Initial scepticism gives way to cautious 
belief, but Rekke is falling apart again and Vargas has  
her own problems. Her gangster brother is threatening  
to silence her if she doesn’t get off his case.

Meanwhile, Rekke’s daughter Julia has a new boyfriend 
she’s determined to keep secret. He sees something in her 
she can’t see herself, but there are hints of a darker side.

Most troubling of all, Rekke is hearing whispers of a  
name he hasn’t heard for years. A rival from his youth, 
whose restless evil links all the threads in this incipient 
case. The pieces are laid and he’s already one move 
ahead. The name of the game is revenge.

Reviews for Dark Music

‘One Holmes himself would have loved to solve’ 
Independent

‘A rich, engrossing novel’ Literary Review 
 
David Lagercrantz, born in 1962, is an acclaimed 
author and journalist. In 2015 The Girl in the Spider’s 
Web, his continuation of Stieg Larsson’s Millennium  
Trilogy, became a worldwide bestseller and was made 
into a film by Sony Pictures (2018). 
 
20 AUGUST 2024



FIC
TIO

N
  |  A

U
G

U
ST  |  M

A
C

LEH
O

SE PRESS

29

Modern & Contemporary Fiction (FA)
Hardback  £16.99  9781529437409

Demy  304 pages  
Trade Paperback  £14.99  9781529437416

Ebook  9781529437430
Not For Sale: USA & CAN

YEONNAM-DONG’S 
SMILEY LAUNDROMAT
KIM JIYUN
Translated by Shanna Tan

A heartwarming Korean bestseller in the  
vein of Welcome to the Hyunam-Dong Book 
Shop – a feel-good read discovered by  
Korean readers.

Yeonnam-Dong’s Smiley Laundromat is a place 
where the extraordinary stories of ordinary 
residents unfold. Situated at the heart of a rapidly 
gentrifying district of Seoul, it’s a haven of peace 
and reflection for many locals.

And when a notebook is left behind there, it becomes a 
place that brings people together. One by one, customers 
start jotting down candid diary entries, opening their 
hearts and inviting acts of kindness from neighbours who 
were once just faces in the crowd.

But there is a darker story behind the notebook, and 
before long the laundromat’s regulars are teaming up to 
solve the mystery and put the world to rights.

Instantly capturing the hearts of Korean readers, this is a 
novel about the preciousness of human relationships and 
the power of solidarity in a world that is increasingly cold, 
fast-paced, and virtual.

‘I will take out this book and read it over and  
over again whenever my skin needs warmth’  
CHEON SEONRAN, bestselling author of  
The Saviour at Night.  
 
Kim Jiyun was born in 1992 and raised in Seoul.  
Yeonnam-dong’s Smiley Laundromat  reached number 
one within a week of its release on a platform for  
emerging writers and a printed book followed after a 
flood of customer requests. She now writes full time. 
 
29 AUGUST 2024
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Modern & Contemporary Fiction (FA) 
Hardback  £12.99  9781529435238

Demy  304 pages  
Trade Paperback  £12.99  9781529435283

Ebook  9781529435252
Not For Sale: USA & CAN

THE BLANKET CATS
KIYOSHI SHIGEMATSU
Translated by Jesse Kirkwood

An enduring classic of the Japanese cat book 
genre, adapted for TV in Japan and available 
in English for the first time.

Is three days with a cat long enough to change  
your life?

The troubled and anxious of Tokyo are desperate to find 
out. They all have their problems – and they all want to 
believe that a temporary feline companion from a unique 
pet shop can help them find a solution. Or at least provide 
a few days’ relief and distraction.

But, like all their kind, the Blanket Cats are mysterious 
creatures with their own unknowable agendas, who 
delight in confounding expectations. And perhaps what 
their hosts are looking for isn’t what they really need. 

Three days may not be enough to change your life. 
But it can be enough to change how you see it. 

Kiyoshi Shigematsu was born in 1963 in Okayama 
Prefecture. His literary work has been honoured with four 
major prizes, including the Prestige Naoki Prize in 2000. 
The Blanket Cats was adapted for TV in 2017. 

5 SEPTEMBER 2024
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Thriller (FH)
Hardback  £20.00  9781529433814

Royal  576 pages  
Trade Paperback  £14.99  9781529433821

Ebook  9781529433838
Not For Sale: USA & CAN

THE ALASKA SANDERS 
AFFAIR
JOËL DICKER
Translated by Robert Bonnono

An unguessable mystery that could only have 
been written by the master of the plot twist.

The murder of Alaska Sanders was quickly solved. 
Within days, two suspects were identified. One died, 
the other pleaded guilty. Case closed.

But, eleven years later, the death of another woman 
in a fast-food parking lot changes everything. Marcus 
Goldman, celebrity author and amateur investigator,  
picks up a thread that will unravel not only an open  
and shut case, but the very fabric of his best friend’s life.

Sergeant Perry Gahalowood, who led the original 
investigation, is hell-bent on setting the record straight. 
Teaming up with Marcus, he seeks redemption in the  
most intricate and testing case of his career.

In this sequel to the phenomenal worldwide bestseller  
The Truth about the Harry Quebert Affair, Joël Dicker 
delivers the last word in slow-burn police procedurals. 
Clue by clue, witness by witness, question by question,  
his characters solve an unguessable puzzle that could 
only have been set by the master of the plot twist.

‘A literary superstar’ Sunday Times 
 
Joël Dicker was born in Geneva in 1985, where he 
studied Law. The Truth about the Harry Quebert Affair, 
his signature bestseller, has sold more than 7 million 
copies worldwide. 
 
12 SEPTEMBER 2024

The Truth about the 
Harry Quebert Affair 

Paperback  £10.99 
9781529440263 

Ebook 9781848663251

The Enigma  
of Room 622 

Paperback  £9.99 
9781529425277 

Ebook 9781529425284

The Baltimore Boys 
Paperback  £10.99 
9780857058508 

Ebook 9780857056894

The Disappearance of 
Stephanie Mailer 
Paperback  £10.99 

9780857059260 
Ebook 9780857059277
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Vernon Subtex One
Paperback  £8.99 
9780857055422   

Ebook 9780857055408

Vernon Subtex Two 
Paperback  £9.99 
9780857055835   

Ebook 9780857055842

Modern & Contemporary Fiction (FA),
Fiction in Translation (FYT)

Hardback  £18.00  9781529430806
Demy  320 pages

Trade Paperback  £14.99  9781529430813  
Ebook  9781529430837

Not For Sale: USA & CAN

DEAR DICKHEAD 
VIRGINIE DESPENTES
Translated by Frank Wynne

An epistolary novel set during France’s 
Covid lockdowns, exploring ageing, gender, 
privilege, addiction and consent.

‘A must-read . . . While waiting for society to evolve, 
Virginie Despentes stays the same’ Vogue

‘Virginie Despentes writes with a harpoon . . . A 
queer Castor. A grunge Jane Austen. A punk Pythia. 
A bacchante rebelling against the patriarchal order’ 
Causeur

‘Brilliant – funny, wise and completely addictive – a 
work of angry, outrageous and hilarious genius’  
VICTORIA HISLOP

Rebecca Latté is a famous actress in her fifties, perhaps past 
the peak of her career.

Oscar Jayack is a middle-aged, moderately successful 
author who, in the wake of the #MeToo movement, has 
been accused of sexual harassment by his former publicist-
turned-feminist blogger Zoé Katana.

When Oscar insults Rebecca’s appearance on Instagram, 
she sends a scorching reply and the pair fall into a spiral of 
mutual antipathy. In back-and-forth emails, they vie for the 
last word, finding common ground in their experiences of 
addiction, assessing the changing world around them as 
Covid locks down Paris, and reluctantly beginning to lean 
on one another.

A novel of rage, irreverence and vulnerability, Dear 
Dickhead is an excoriating encapsulation of our times and 
of the broken human beings trying to make sense of it. 

Virginie Despentes is the author of more than fifteen 
novels and an autobiographical work, King Kong Theory 
(2006). She has won numerous prizes, including the Prix 
Anaïs Nin for Vernon Subutex One, which was shortlisted 
for the Man Booker International in 2018. 

12 SEPTEMBER 2024

Vernon Subtex Three  
Paperback  £9.99
9780857059833   

Ebook 9780857059819
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Thriller (FH)
Hardback  £20.00  9781529418194

Royal  320 pages 
Ebook  9781529418200

BLOOD WILL TELL
CHRISTIAN UNGE
Translated by George Goulding  
and Sarah de Senarclens  

Terror comes to the streets of Stockholm in a new 
mystery for Tekla Berg, a brilliant emergency 
doctor with a photographic memory.

A shootout in the city leaves two victims seriously injured. 
They hover between life and death at the Nobel Hospital, 
where Tekla Berg fights to save them. The police dismiss 
the incident as gang warfare, but a suspicious detective 
enlists Tekla’s help to determine if something much more 
complex and sinister is at play. And it seems it’s only a 
matter of time before terror spreads throughout Stockholm. 
 
Christian Unge works as a senior doctor in Stockholm. 
He spent the early part of his career practising in the DRC 
and Burundi.  
 
7 NOVEMBER 2024

Thriller (FH)
Hardback  £20.00  9781529406078

Royal  416 pages
Trade Paperback  £14.99  9781529406061 

Ebook  9781529406092

THE WIDOW
HELENE FLOOD
Translated by Alison McCullough

A taut, twisty domestic thriller that completes 
Helene Flood’s internationally bestselling and 
acclaimed trilogy of linked standalones.

Evy’s husband is dead. A heart attack while riding his 
bike. No trace of his medications were found in his body, 
as if someone had tampered with them.

Right now, Evy can’t be sure of anything. Her memory’s 
patchy, her focus blurred, and she doesn’t feel safe in  
her own home. Could someone have killed her husband? 
And are they now after her?

Just because you’re paranoid doesn’t mean you’re  
not next.  
 
The Therapist, Helene Flood’s adult debut, was the 
winner of Norway’s Best Crime Debut Prize and Iceland’s 
award for Best Translated Crime Novel. 
 
10 OCTOBER 2024
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The Wishing Game    
Paperback  £9.99
9781529436280    

Ebook 9781529436303

Crime & Mystery (FF), Adventure (FJ), Fantasy (FM)
Hardback  £20.00  9781529436310

Royal  336 pages
Trade Paperback  £14.99  9781529436327 

 Ebook  9781529436334
Not For Sale: USA & CAN

THE LOST STORY
The gorgeous, heartwarming grown-up fairytale 
MEG SHAFFER
C.S. Lewis meets All the Birds in the Sky in the 
new novel by the author of The Wishing Game.

A Narnia-inspired fairy tale for grown-ups who still 
knock on the back of wardrobe doors . . . you know, 
just in case.

Fifteen years ago, two boys went missing at a state  
park in West Virginia. Six months later, they mysteriously 
reappeared, unable to tell anyone where they had been. 

Now adults, Jeremy is a missing persons investigator  
with an uncanny ability to find lost girls. Meanwhile, Rafe 
has become an artist unable to stop creating fantastical 
paintings and sculptures he shows to no one. He has no 
memory of the six months he spent missing.

When Emilie goes to Jeremy, seeking help for her older 
sister who was kidnapped eighteen years earlier, he 
recognizes her as the girl he’s been questing for all these 
years. Emilie is the lost princess of Shanandoah, and her 
sister is the queen of the fantasy world where he and Rafe 
spent those six magical months when they were missing.

But an old foe of Rafe’s is determined to keep the three 
from returning to Shanandoah. The only chance they 
have lies in Rafe’s ability to remember who he was. But 
there’s a very, very good reason he can’t. 
 
Meg Shaffer is the author of the bestselling novel  
The Wishing Game. She lives in Louisville, Kentucky  
with her husband, author Andrew Shaffer, and their  
two cats. The cats are not writers. 
 
18 JULY 2024
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The Daughter of 
Doctor Moreau 
Paperback  £9.99 

9781529418019    
Ebook 9781529418026

Mexican Gothic 
Paperback  £9.99 
9781529402681     

Ebook 9781529402667

Silver Nitrate   
Paperback  £9.99 
9781529418064   

Ebook 9781529418071

Untamed Shore    
Paperback  £9.99 
9781529425802    

Ebook 9781529425789

Romance (FR), Crime (FF),  
Historical Romance (FRH)

Religious & Spiritual Fiction (FW)
Hardback   £20.00  9781529431001

Royal  336 pages 
 Trade Paperback  £14.99  9781529431018

Ebook  9781529431032
Not For Sale: USA & CAN

THE SEVENTH VEIL  
OF SALOME
The sumptuous historical epic from the author  
of Mexican Gothic
SILVIA MORENO-GARCIA
The Red Tent meets Old Hollywood glamour 
in this extraordinary new novel by Silvia 
Moreno-Garcia, author of Mexican Gothic.

‘Absolutely not to be missed’ KATE QUINN

Golden Age Hollywood – a city overflowing with  
gossip, scandal, and intrigue. Every actress wants to  
play Salome, the star-making role in a big-budget  
movie about the legendary temptress.

So when the film’s mercurial director casts Vera Larios, 
an unknown Mexican ingénue, in the role, she quickly 
becomes the talk of the town. Vera also becomes an 
object of envy for Nancy Hartley, a bit player whose 
career has stalled and who will do anything to win the 
fame she believes she richly deserves.

As Vera navigates the glitz and gilded glamour of her 
new city, Nancy follows silently behind, trying to take 
everything she believes Vera has been unfairly handed.

But this is the tale of three women, for it is also the story 
of the princess Salome herself. Consumed with desire for 
the fiery prophet who foretells the doom of her stepfather, 
Salome is a woman torn between the decree of duty  
and the yearning of her heart.

And tragedy is waiting in the wings . . . for all three 
women.

‘Will leave you spellbound’ FIONA DAVIS  
 
Silvia Moreno-Garcia is the multi-award-winning 
author of Mexican Gothic, Gods of Jade and Shadow, 
The Daughter of Doctor Moreau, Silver Nitrate and 
more. Born and brought up in Mexico, she now lives in 
Vancouver, Canada. 
 
6 AUGUST 2024
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Adventure (FJ), Fantasy (FM)
Paperback  £12.99  9781529424898

B Format  400 pages
 Ebook  9781529424904

Not For Sale: USA & CAN

THE RETURN OF THE 
DWARVES BOOK 2
The Dwarves
MARKUS HEITZ 
Translated by Sheelagh Alabaster

The stunning conclusion to the story begun in 
global bestseller Markus Heitz’s The Return of 
the Dwarves Book 1!

The hero Tungdil Goldhand vanished years ago. Until  
the gem-carver Goïmron discovers Tungdil’s diary . . .  
and finds that the last entries are terrifyingly recent.

Goïmron gathers a small band of trusted companions, 
and they set off to find Tungdil and save Girdlegard  
from the mysterious Albae.

But the story’s only half-over. Brabandor’s on the trail  
of something extraordinary; Rodana is trying to change 
her fate, and Klaey remains an unknown quantity: his  
lust for power is unparalleled, and he’ll do anything to  
get it. And the most worrying question of all . . . will their 
quest change Goïmron himself?

The epic conclusion to the story begun in The Return of 
the Dwarves Book 1, filled with action, adventure, and 
a discovery that might change life in Girdlegard for 
everyone . . . forever.   
 
Markus Heitz is the global bestselling author of  
the Dwarves and Aelfar series. Since his debut,  
Shadows over Ulldart, he has frequently topped the 
bestseller charts, and is one of Germany’s most  
successful fantasy authors.    
 
10 OCTOBER 2024

The Return of the 
Dwarves Book 1 
Paperback  £12.99

9781529424867     
Ebook 9781529424874 

The Dark Lands 
Paperback  £12.99

9781784294410      
Ebook 9781784294427

Doors: Twilight 
Paperback  £10.99 

9781529402353   
Ebook 9781529402360

The Triumph of the 
Dwarves

Paperback  £12.99 
9781784294403    

Ebook 9781784294397
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Fantasy Romance (FMR),  
Romance (FR), Fantasy (FM)

Hardback   £20.00  9781529434101
Royal  400 pages 

 Trade Paperback  £14.99  9781529434118 
Ebook  9781529434125

Not For Sale: USA & CAN

A REIGN OF ROSE
The Sacred Stones Book 3
KATE GOLDEN
The stunning conclusion to the Sacred Stones 
trilogy by the TikTok sensation Kate Golden.

Two kingdoms. One chance to save everything.

Arwen Valondale began life as no one, as nothing. 
But now she’s risen to unimaginable heights, done 
astonishing deeds, and fallen in love . . . with her  
arch-nemesis, the compelling Kane Ravenwood. 
Kane stands for everything Arwen hates: confusion, 
uncertainty, darkness and fear. And yet, she can’t  
seem to leave him behind – she’s journeyed to the  
highest peaks, the most distant lands, even the depths  
of the seas in her quest to save her people, and Kane  
has always been there with her.

At first, Arwen believed Kane was the reason her 
kingdom had fallen to war; now she knows it’s the  
Fae King Lazarus, and that she’s prophesised to defeat 
him. Only by working with Kane will she be able to 
defeat Lazarus, once and for all, and save herself, her 
kingdom . . . and maybe her heart.

The sweeping conclusion to the Sacred Stones 
trilogy, a Goodreads Choice Award nominee for 
Best Romantasy of 2023!   

Kate Golden is the bestselling author of viral sensation 
and debut novel A Dawn of Onyx. She lives in Los 
Angeles where she works in the film industry. You can  
find her on Instagram @KateGoldenAuthor and on TikTok 
@Kate_Golden_Author. 

8 OCTOBER 2024
A Dawn of Onyx    

Paperback  £9.99 
9781529434040    

Ebook 9781529434026

A Promise of Peridot    
Hardback  £20.00 

9781529434057     
Ebook 9781529434071
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Memoir (BM), True Crime (BTC),
Corporate Crime (JKVK) 

Hardback  £20.00  9781529429855
Royal  400 pages

Trade Paperback  £14.99  9781529429862 
Ebook  9781529429886

Not For Sale: USA & CAN 

Writing Systems, Alphabets (CFLA); Historical Maps 
& Atlases (HBTP1); Human Geography (RGC0)

Hardback  £30.00  9781529408249
246 x 189mm  256 pages 

Ebook  9781786485861
Not For Sale: USA & CAN  

(Mobius US & HBG Distribution) 

AN ATLAS OF ENDANGERED
ALPHABETS
TIM BROOKES
A global exploration of writing systems that  
are vanishing, and the stories and cultures  
they carry with them.

When a culture is forced to abandon its traditional  
script, the collective experience, wisdom and identity 
of a people is lost.

This atlas tells the story of these vanishing writing  
systems, and the people who are trying to save them. 
From the holy alphabets of the Middle East to newly 
created African alphabets: this book offers glimpses of 
worlds unknown to us and ways of saving them from 
vanishing entirely. 

Tim Brookes is an authority in the field of script loss  
and revitalization on a global scale. He is a frequent 
speaker on the importance of minority scripts. 

29 AUGUST 2024

NEVER SAW ME COMING
How I Outsmarted the FBI and the Entire Banking 
System—and Pocketed $40 Million

TANYA SMITH
The true story of how a middle-class Black girl 
from Minneapolis became one of the biggest 
threats to the United States banking system.

Tanya Smith had a knack for persuasion. 

It started innocently enough, with calls to celebrities’ houses. 
Soon, Tanya realised she could convince utility companies to 
amend people’s balances. By the time she was 18, Tanya had 
‘confiscated’ $40 million from US banks, and it didn’t take 
long before the FBI was on her tail. Never Saw Me Coming  
is a high-stakes, gritty tale of wild financial misdeeds. 

Tanya Smith was born and raised on the Northside  
of Minneapolis, where her father ran the Capri Theater, 
famous for launching the career of Prince. She was inspired 
by her daughter to write her memoir. Currently, she lives in 
Southern California. 

13 AUGUST 2024
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Self-help & Personal Development (VS),  
Advice on Careers & Achieving Success (VSC), 

Management & Management Techniques (KJM),  
Sports Psychology (WSDP) 

Hardback  £20.00  9781529429992
Royal  288 pages 

Trade Paperback  £14.99  9781529430004
Ebook  9781529430028

Not For Sale: USA & CAN

THE TREE THAT BENDS
How a flexible mind can help you thrive 

PROFESSOR ROSS WHITE
A manifesto and a research-based programme 
for developing the psychological flexibility to 
thrive.

Modern life urges us to push relentlessly for what looks like 
success and to be resolute in avoiding anything less. But at 
what cost? Burnout and disillusionment are on the rise.

What if there is another way? One that allows us to both 
do well and feel well; an approach that transforms our 
striving into thriving?

For clinical psychologist Ross White, a Tanzanian proverb 
– ‘The wind does not break the tree that bends’ signals 
the solution. During more than fifteen years as an expert 
in Acceptance and Commitment Therapy (ACT), he has 
supported countless high-performance clients to develop 
their psychological flexibility – to anchor themselves in 
the present, lean into their emotions and make choices in 
line with their personal values.

If you juggle competing demands, take pride in what you 
do, and want to achieve your personal goals without 
sacrificing yourself – then high-performance applies to 
you too. With perspective-shifting insights and practical 
strategies, The Tree that Bends will help you to develop a 
flexible mind so that you can thrive, whatever storms life 
may throw at you. 
 
Ross White is an award-winning clinical psychologist  
who specializes in supporting elite-level athletes and others 
working in high performance environments. An expert in 
global mental health, he is currently Professor of Clinical 
Psychology at Queen’s University, Belfast. 
 
29 AUGUST 2024
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Coping with Personal Problems (VFJ),  
Advice on Careers & Achieving Success (VSC), 

Family & Relationships (VFV),  
Social Networking (UDBS),  

Reportage & Collected Journalism (DNJ)
Hardback  £20.00  9781529434699

Royal  320 pages 
Ebook  9781529434705

Not For Sale: USA & CAN

MAKE IT MAKE SENSE 
LUCY BLAKISTON  
and BEL HAWKINS
The debut book from the authors behind  
the global media sensation Shit You Should  
Care About.

Shit You Should Care About was launched as a WordPress 
blog by three best friends in the back of a political science 
lecture. Today it’s a global ecosystem of content -- two 
podcasts, 3.5 million Instagram followers and a daily 
newsy. Lucy and Bel are your culture vultures, news agents 
and (reluctant) agony aunts all rolled into one.

Make it Make Sense is their collage of cultural analysis, 
anecdotes, personal essays, poems, and lists, interplayed 
like a conversation between friends. So sharp they’ll 
make you wince, so honest you’ll feel an uncomfortable 
jolt of recognition, so funny you’ll want to take a photo 
and send it to your best friend.

It’s the bedside table essential for women who’ve felt their 
way through life and want that experience reflected back 
at them. When everything feels like it’s whooshing away in 
an endless scroll, Make it Make Sense holds the answers 
(or questions) to what to do with all these big feelings. 
 
Lucy Blakiston is the voice, editorial director and  
CEO of the multi-platform media company Shit You 
Should Care About, which she launched with her two 
best friends aged 21. 

Bel Hawkins is a poet, writer and one of the most 
beloved voices in the SYSCA universe.  
 
19 SEPTEMBER 2024
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I am Not Your  
Baby Mother 

Hardback  £16.99 
9781529406276

Ebook 9781529406269 

Sista Sista
Hardback £16.99 

9781529415278 
Ebook 9781529415292

Mind, Body, Spirit: Meditation & Visualisation 
(VXM), The Self, Ego, Identity, Ppersonality (JMS), 
Assertiveness, Motivation & Self-esteem (VSPM), 

Other non-Christian Religions (HRK)
Hardback  £20.00  9781529435610

156 x 218mm  256 pages 
Ebook  9781529435627

Not For Sale: USA & CAN 
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MANIFEST(O)
Unlock the Life You Deserve

CANDICE BRATHWAITE
Bestselling author Candice Brathwaite  
shares her revolutionary, inclusive approach  
to manifesting.

Manifesting. Big Magic. The Law of Attraction. Call it 
what you will, there’s no denying that using your mind 
to bring your dreams into reality is having a moment. 
Believing that you deserve abundance is the route to 
inviting it into your life.

But what if your life experiences so far have demonstrated 
the exact opposite? What does Manifesting look like if 
you’re not white, thin, traditionally pretty, or able-bodied? 
What does it look like if the world – so far – hasn’t had 
your back?

Candice Brathwaite, Sunday Times bestselling author, is 
here to tell you exactly what it looks like. Focusing on the 
four pillars of Wellness, Wealth, Love and Happiness, 
Candice, with her customary no bullsh*t candour, will 
guide you towards the life you desire and show you that 
manifesting can be for everyone – not just those to whom 
the universe has already been kind.

Whether you want to improve your health, career, finances 
or love life, or just find contentment in your everyday, 
Candice has learnt to manifest the hard way and with her 
game-changing approach can teach you to do the same. 
 
Candice Brathwaite is a hugely popular influencer 
and Sunday Times bestselling author whose writing has 
appeared in the Guardian, Harper’s Bazaar, Grazia, 
Stylist, Metro and Huffington Post. She is also the founder 
of the online initiative Make Motherhood Diverse. 
 
5 SEPTEMBER 2024
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Reportage & Collected Journalism (DNJ),
Gender Studies (men) (JFSJ2),

Violence in Society (JFFE)
Hardback  £22.00  9781529437829

Royal  400 pages 
Trade Paperback  £14.99  9781529437836 

Ebook  9781529417517

CLOWN WORLD
Four Years Inside Andrew Tate’s Manosphere

JAMIE TAHSIN & MATT SHEA
The gripping story of how Andrew Tate, failed 
reality TV star turned accused organised 
criminal, captured the minds of a generation  
of young men.  

In 2022 Andrew Tate went from a little-known kickboxer 
and failed reality TV star to a figure that would define 
a new era of misogyny. Tate started the year as a 
fringe internet celebrity, but by August he was the most 
Googled man in the world. In that same month, the 
journalists and filmmakers Matt Shea and Jamie Tahsin 
were inside his compound, making a documentary 
that would result in the first women coming forward to 
accuse him of sexual and physical violence. Tate would 
end the year in a Romanian jail, facing charges of 
human trafficking, rape, and being part of an organised 
crime unit. But the investigations wouldn’t stop there.

Part Gonzo journalism, part masculinity rabbit hole, 
this book takes you on Shea and Tahsin’s journey to 
reveal the dark secrets of Andrew Tate, the machine that 
brought him here, and the ideology he has unleashed  
on a generation of young men. 

Jamie Tahsin and Matt Shea are award-winning 
documentary makers and journalists based in London. 
They are known for their documentaries for Vice/the 
BBC about Andrew Tate and have been investigating 
Tate longer than any other journalists. 

26 SEPTEMBER 2024
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Bill Bailey’s 
Remarkable Guide  

to Happiness 
Paperback £10.99 

9781529412482
Ebook 9781529412468

Bill Bailey’s 
Remarkable Guide  

to British Birds 
Pocket format £14.99 

9781786487131
Ebook 9781786483775

Autobiography: Arts & Entertainment (BGFA),
Humour (WH), Domestic Animals & Pets (WNG)

Hardback  £25.00  9781529436143
Royal  240 pages

Trade Paperback  £14.99  9781529436150 
Ebook  9781529436167

MY ANIMALS,  
AND OTHER ANIMALS 
BILL BAILEY
Beloved comedian and national treasure  
Bill Bailey shares stories of his life – and the 
animals he’s met along the way.

Bill Bailey has always had dogs in his life, including  
a Lakeland Terrier called Rocky who would travel with 
him in the van to his first shows and occasionally join  
him on stage. Fast forward a few decades and Bill  
shares his home with a variety of birds, dogs, frogs, 
chameleons, and an armadillo called Tommy. ‘We even 
had a giant chicken at the house for a while, a huge 
Malay cockerel, Kid Creole. After a few stand-offs he 
took against me. He had to go in the end, I was being 
stalked in my own back garden.’

That chicken apart, animals have always been at the 
heart of an extraordinary life as one of the nation’s 
favourite comedians, actors, musicians and (thanks 
 to Strictly) dancers: from terriers to the orangutans  
of Sumatra and the parrots that share his breakfast  
every morning in west London.

Animals are a source of joy, but they also touch on a 
deeper, older human need for companionship. Full of 
the leftfield humour, wit and wisdom that has made Bill 
Bailey so beloved, this is the story of Bill’s life, as well 
as the story of how all of our lives are enriched by the 
animals who accompany us. 

Bill Bailey is a comedian, musician, actor and presenter, 
and the author of Bill Bailey’s Remarkable Guide to British 
Birds and Bill Bailey’s Remarkable Guide to Happiness.  
He lives in West London with a small menagerie of animals  
and humans. 

10 OCTOBER 2024
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Parodies & Spoofs (WHP), Humour (WH)
Hardback  £12.99  9781529435290

170 x 129mm  224 pages 
Ebook  9781529435306

Not For Sale: USA & CAN (Distribution)

Agriculture & Farming (TV),  
TV tie-in Humour  (WHG), Gift books (WZG)

Hardback  £20.00  9781529437881
Royal  320 pages 

Ebook  9781529437904
Not For Sale: USA & CAN

LIFE ACCORDING 
TO KALEB
KALEB COOPER
Kaleb Cooper – star of hit TV show Clarkson’s Farm and 
Sunday Times bestselling author – has been catapulted 
into the limelight and his new book, Life According to 
Kaleb, shares the highs, lows and unexpected adventures 
of life at Diddly Squat, and why, whether he’s wrestling 
with temperamental tractors or dodging cantankerous 
cows, he still believes he has the best job in the world. 

With his deadpan gags and unique observations that will 
have you crying with laughter, this is Kaleb as you know 
him and love him, telling the story of how he became one 
of the biggest names in farming today.  

Kaleb Cooper is a farming contractor from Oxfordshire 
who plays a central advisory role to Jeremy Clarkson in 
the Amazon Prime series Clarkson’s Farm. His first book, 
The World According to Kaleb, was an instant Sunday 
Times Bestseller. 

17 OCTOBER 2024

EVERYTHING IS GREAT 
(NOCONTEXTBRITS)  
DEAN KINSELLA
Great Britain is great, innit? From hit account 
@nocontextbrits this is a meme-filled Greggs 
family platter of delights from all corners of  
our nation.

Everything is Great is a banter-filled celebration of 
all that is awesome about Britain despite the nagging 
suspicion that the nation is diving headfirst into a death 
spiral. Luckily, we’ve got the greatest cuisine, weather, 
drivers, police, criminals, pubs, language, and the 
greatest citizens in the world to help us keep calm and 
carry on. If we didn’t, we’d be f***ed.  

Dean Kinsella is the brains behind @NoContextBrits,  
the go-to social media account for over 1.8m X users  
to get their fix of all that’s broken and brilliant about 
modern Britain.  

10 OCTOBER 2024
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SAS Great Escapes Two 
Hardback  £22.00 

9781529429381
Ebook 9781529429404

SAS Brothers in Arms 
Hardback  £22.00 

9781529413786
Ebook 9781529413793

SAS Great Escapes 
Three 

Hardback £22.00 
9781529429435

Ebook 9781529429459

SAS Forged in Hell 
Hardback £22.00 

9781529413823
Ebook 9781529413854

Biography: Historical, Political & Military [BGH] 
Hardback  £22.00  9781529413885

Royal  320 pages
Trade Paperback  £14.99  9781529413892 

Ebook  9781529413908
Not For Sale: USA & CAN 

SAS DAGGERS DRAWN 
In For the Kill – the Mavericks Who Made the SAS

DAMIEN LEWIS
The incredible D-Day missions of the mavericks 
who made the SAS.

In the summer of 1944, the SAS were charged with  
the most crucial D-Day missions, taking on the might  
of the Nazi Reich deep behind enemy lines. Facing 
Hitler’s armoured legions – his fearsome Panzer  
divisions – with little more than raw courage and their 
nimble Willys jeeps, it would take maverick thinking  
and unconventional warfare in the extreme to survive  
and overcome. Hunted at every turn, theirs would 
become a bitter struggle to topple the dark power 
wielded from Berlin.

Increasingly, the war to seize The Fatherland would 
descend into a bitter and bloody struggle waged 
between the Nazi Fuhrer, and those he believed hunted 
him and his most senior commanders – Blair ‘Paddy’ 
Mayne’s SAS. No greater courage can be written, 
nor unconventional soldiering envisaged, than that 
evidenced by these renegade warriors as they dared  
all to bring the war to its final blood-soaked close. 
 
Damien Lewis is a number one bestselling author. His 
books include World War Two classics SAS Nazi Hunters 
and SAS Ghost Patrol. The Ministry of Ungentlemanly 
Warfare has recently been released as a Guy Ritchie 
movie of the same name.  
 
24 OCTOBER 2024
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61MYSTICAL HERBS

Alcea (sometimes spelled Althaea) is a genus 
that is present in Europe but has uncertain 
origins. The theory that it was brought to 
Europe from southwestern China in the 
early 15th century by the Ming dynasty 
explorer Zheng He is unlikely, since the 
species is not known in the wild in China. 
The 20th-century plant geneticist Daniel 
Zohary claimed that Alcea may have 
originated in the Aegean Islands and the 
neighbouring Balkans, an assertion that 
recognizes the largely eastern European and 
eastern Asian distribution of the genus.

Alcea is in the family that also contains 
such familiar plants as hibiscus (Hibiscus 
spp.), mallow (Malva spp.) and cocoa 
(Theobroma cacao). The genus name comes 
from the Greek word alkaia (mallow).  
The brightly coloured flowers and height  
of this tall plant make it popular in gardens. 
It is typically an annual but can be perennial, 
growing best in dry locations, such as in  
the cracks of pavements and beneath walls. 
The species name, rosea, comes from the 
flower’s colour; hollyhock petals provide 
a red pigment that can be used to colour 
preserves. In truth, the flower colour is 
variable, and many selections in different 
colours have been made. The common  
name ‘hollyhock’ can be traced to the 
16th-century herbalist William Turner,  
who referred to ‘holyoke’ – from ‘holy’ and 
the old English word for mallow, ‘hoc’.  
The plant’s numerous healing properties 
were the basis of its holiness.

Many of the mallows have symbolic 
meanings that relate to romance, fertility 
and the circle of life, perhaps because of 
the plant’s vigorous growth and prolific 
flowering even in very dry situations. It 
is thought that in ancient Egypt mallow 
flowers were buried with the dead to 
help them be guided to the afterlife. 

Hollyhock is a very old medicinal plant. 
It was used by the Neanderthals about 
60,000 years ago for healing and rituals, 
and later became an important ingredient 
in Chinese traditional medicine. In the 
Xinjiang region of China it is used to 
treat inflammation, to reduce fever, and 
as a diuretic. The Uyghur people use the 
flowers to stop bleeding, reduce swelling 
and detoxify the body, and the seeds are 
used to treat inflammation of the kidneys 
and uterus. The plant’s medicinal properties 
have a wider geographical reach, though: 
in Tibet, the roots are used to aid loss of 
appetite, and the seeds as a diuretic; in Iran, 
the flower is used to treat swollen gums 
and as a laxative; and in Saudi Arabia, the 
leaves, branches and fruit form part of 
a worming agent for cows, camels and sheep.

The petals can also be infused into 
a herbal tea. All parts of the plant – 
petals, buds, new leaves and inner part 
of the young stems – can be eaten raw 
in salads. Beautiful and also useful, this 
surprisingly multifunctional plant is 
one of great cultural significance.

The holy hock
HOLLYHOCK ALCEA ROSEA ( MALVACEAE ) 
COMMON USES COAGULANT • SWELLINGCOAGULANT • SWELLING

Hollyhock is an attractive, easily grown garden plant, and a large  
range of cultivars is commercially available.

94 NARCOTICS AND POISONS

The foxglove is widespread in Europe, both 
in gardens and in nature. It is a biennial plant 
that creates a rosette of leaves the first year, 
and blooms during the second with a long 
spike of purple flowers speckled inside with 
brown. These markings guide bees to the 
centre of the flower so that they pick up 
pollen. The plant produces large quantities of 
very small brown seeds that germinate easily 
in a range of habitats and growing conditions. 
Many selections have been made for different 
colours and more abundantly flowering forms.

Digitalis comes from the Latin word 
digitus (finger). It was named in 1542 by 
the physician and botanist Leonhart Fuchs 
(who gave his name, incidentally, to the 
genus Fuchsia). Fuchs based the name on the 
German word Fingerhut (thimble), referring 
to the shape of the flowers. The origins of 
the common name ‘foxglove’ are harder 
to specify. It may be linked to an ancient 
musical instrument called the fox’s glew, 
which had a similar shape to the flowers, 
or it may come from a fairy tale in which 
a fox wears flowers on its paws so that it 
can steal chickens without being heard.

Foxglove was first recorded in 1250, when 
it was prescribed by a Welsh family known 
as the Physicians of Myddfai, although it is 
not known how they discovered the plant 
or what it was said to cure. English and 
German herbalists began recommending 
foxglove tea as a diuretic in the 16th century, 
yet it was not until 1785 that its usefulness 
as heart medication was formally published. 

The story goes that the 18th-century 
botanist and chemist William Withering 
– writer of An Account of the Foxglove 
and Some of Its Medical Uses (1785) – had 
learned from an old woman in his home 
county of Shropshire a herbal remedy for 
treating oedema, then known as dropsy 
(swollen feet and legs caused by a poorly 
functioning lymphatic system). After several 
years, Withering deduced that foxglove 
was the active ingredient in this remedy. 
He was asked to assist Erasmus Darwin 
(the grandfather of the celebrated naturalist 
Charles Darwin) in treating a dropsy patient, 
whose health subsequently improved. 
However, a few months later Erasmus’s 
eldest son (also Charles), a medical student 
in Edinburgh, died before completing his 
doctoral dissertation. Grieving, Erasmus 
added the use of the foxglove treatment to 
his son’s incomplete dissertation, crediting 
him with the discovery and making no 
mention of Withering. This began a bitter 
rivalry between Erasmus and Withering, 
and the two men never reconciled.

In England in 1930 digoxin, one of 
the primary compounds in digitalis, was 
first isolated from the related D. lanata by 
Dr Sydney Smith. Digoxin, which is a key 
part of many cardiac drugs, increases the force 
of the contractions of the heart. This means 
the heart can work harder with less oxygen. 
However, the dosage must be just right. If 
it is too high, it can cause arrhythmia, an 
abnormal heart rhythm, which can be fatal.

Fingerhuts and foxes’ gloves
FOXGLOVE DIGITALIS PURPUREA ( PLANTAGINACEAE ) 
COMMON USE MEDICINEMEDICINE

The individual flowers of the foxglove were believed  
in folk tradition to be the homes of fairies.

122 123HEALING HERBS

Hildegard of Bingen and the teachings 
of the medieval Salerno medical school 
both note the use of garlic, which was 
believed to give protection during plagues 
thanks to its strong scent. Garlic was one 
of the most prized plants in the early 
physic gardens, which were created at the 
end of the Middle Ages to discover and 
record the medicinal qualities of herbs, 
and to investigate new medicinal plants. 

In the 17th century Nicholas Culpeper 
called garlic a ‘remedy for all diseases 
and hurts’. European explorers took it to 
the Americas, where Indigenous peoples 
adapted it to their culture and used it in 
tea. The herb grew quickly in popularity in 
North America and was featured in many 
health books and herbals from the 18th 
to the 20th century. During World War I, 
garlic juice was essential in the treatment 
of battle wounds to avoid infection.

Garlic is a treasured ingredient in South 
Korea, and is found throughout the culture of 
that country. According to folklore, Hwanung, 
the founder of the first Korean kingdom, 
gave a bear and a tiger 20 bulbs of garlic. He 
promised that if they stayed out of sunlight 
and ate only garlic and mugwort (Artemisia 
vulgaris), he would make them human. The 
bear succeeded and was transformed into a 
woman. Garlic features in a wide range of 
traditional dishes, including Korean fried 
chicken, and the flower heads are made into 
the popular pickle manul chang-achi. South 
Koreans ate an average of 7.6kg (just over 
16½lb) of garlic per person per year between 
2011 and 2021. The only Koreans who do 
not eat garlic are Buddhist monks, who 
believe that this strong-smelling herb can 
increase anger and other unwanted desires.

The question is whether garlic is used to 
its full potential today. A great deal of it is 

consumed around the world as a culinary 
product. The Royal Botanic Gardens 
Kew points to garlic’s antibacterial and 
antimicrobial compounds, which are good  
for overall health, and to its well-documented 
beneficial effects on the respiratory 
system. Therefore, the consumption 
of garlic as a food has a positive effect 
on health. Yet its medicinal qualities 
are often set aside in favour of those of 
other herbs or ‘scientific’ medicine. 

The answer, then, is that we are probably 
not exploiting it to the full. The renewed 
interest in garlic over the past few decades 
may give it a greater role in the future.

Legend has it that during the construction of the Egyptian pyramids, there was a shortage of garlic, so workers’ 
rations of it were cut – but the enslaved workers refused to continue without this energy-boosting food.
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Botany & Plant Sciences (PST), Gardening (WM)
Hardback  £22.00  9781529430530

246 x 189mm  224 pages 
Ebook  9781529430547

Not For Sale: USA & CAN (Mobius)

HOW HERBS HEALED  
THE WORLD
And Other Stories of Remarkable Plants

CONNOR SMITH
An expertly written illustrated guide to the 75 
herbs that have been vital to human existence.

Herbs are wonderful things. Without them so much  
would not be possible. With the advance of science 
over the last two hundred years these once mystical 
plants have changed and saved countless lives, vastly 
improving our standard of living while providing us all 
with a much richer, healthier diet. Today, we take for 
granted a world full of life-saving drugs, luxury cosmetics 
and exotic foods.

How Herbs Healed the World tells the origin stories of 
remarkable herbs and their impact on our lives: revealing 
how poisons such as deadly nightshade were deployed 
to dispatch opponents in ancient Rome but are a vital 
ingredient in modern medicine, or how herbs such as 
yarrow are still being used to treat wounds today, just  
as they were thousands of years ago.

Seventy-five beautifully illustrated examples have been 
chosen to tell the entwined history of humans and herbs; 
showing how ancient spirituality and modern science 
come together within these powerful plants.

Each double page spread will provide both historic and 
modern illustrations of each herb alongside captivating 
accounts of their historical and modern day uses 
including supplementary botanical and horticultural 
information for each. 
 
Connor Smith is head of Europe’s largest rock garden at 
the Utrecht University Botanic Gardens in The Netherlands. 
Connor gained his degree in Horticulture at the University 
of Edinburgh, and he has been published frequently in 
specialist plant societies and lectures internationally. 
 
4 JULY 2024
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DINOSAURS 
STEVE BRUSATTE 
Take a journey through the prehistoric world 
and meet the most astonishing creatures ever  
to have walked the Earth.

From the fearsome Tyrannosaurus to the staggeringly 
huge sauropods Brachiosaurus and Diplodocus, Steve 
Brusatte comprehensively describes each species–here 
they lived, what they looked like, what they ate, how 
they lived, fought and died–to provide a spectacular 
overview of one of the greatest stories ever told: the 
origin, evolution, and demise of the dinosaurs. Over 170 
computer-generated reconstructions based on the latest 
research and technology, show these animals in stunning 
detail like never before.   
 
Steve Brusatte is a paleontologist and evolutionary 
biologist, specializing in the anatomy, genealogy, and 
evolution of dinosaurs. He acted as consultant on the 
BBC series Walking with Dinosaurs.  
 
4 JULY 2024

Anatomy (MFC)
Hardback  £25.00  9781529438406

254 x 203 mm  224 pages
Not For Sale: USA & CAN

THE HUMAN BODY
DR SARAH BREWER 
A spectacular visual explanation of the  
human body and how it works, using  
stunning CGI images.

From skin to skeleton, The Human Body provides a unique 
overview of who we are and how our bodies work. 

Over 350 cutting-edge anatomical images depict the 
body in extraordinary detail, from exceptional views of 
the heart, liver, and lungs, to meticulous cross sections of 
the eye and other sense organs to a strikingly intricate 
degree. Expert text combined with superb cutting-edge 
imagery make The Human Body the definitive anatomical 
reference for all.  
 
Dr. Sarah Brewer qualified as a doctor from 
Cambridge University, specializing in general practice 
and sexual health. She writes regularly for a variety of 
newspapers and magazines. 
 
4 JULY 2024
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It’s essential to approach toddler feeding with patience, provide 
a variety of nutritious foods, and create positive mealtime 
environments. Gradual exposure to new foods and involving 
toddlers in meal preparation can encourage a diverse and 
healthy diet over time. I talk in more depth about food refusal 
and tools you can use to over this behaviour on page XX. 

ILLNESS, BAD HABITS AND MINDSET

When your baby or toddler becomes unwell, it can be a gruelling 
time for parents, and we naturally want to help our little ones 
and take away their suffering. The worst three days of my 
parenting journey so far (aside from the newborn vomit fest) 
was when Annabelle got chickenpox. I tried everything, but she 
was in a constant state of distress, and I honestly wanted the 
ground to swallow me whole.

If your infant is unwell and refusing to eat, I do not 
recommend you encourage them to eat by tempting them with 
their favourite foods. By offering alternative foods after initial 
refusal, we demonstrate that they will get their favourites if 
other food is not eaten. This can be especially risky with toddlers 
striving for control. They will soon realize that refusing to eat 
is an easy way to control the food on their plate and can start 
limiting the variety of foods they accept.

Therefore, it’s important that even through illness you keep 
a strong mindset and do not alter your habits; continue to offer 
a variety of meals as usual, both favourites and non-favourites. 
Although it’s hard, don’t worry if food goes uneaten. This is not 
picky eating. This is your child feeling unwell and being off their 
food like any adult. By offering varied meals as usual – which 
can of course include their most loved foods – you can ensure 
your baby or toddler will resume their everyday eating habits 
once they feel better.
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EGGS

Health food stores sell a specific product that you can use 
as a direct replacement for eggs. But if you can’t get hold  
of this, there are some great swaps for eggs in cooking,  
and each will amount to the equivalent of 1 egg:

 » 1 tablespoon flaxseed stirred into 3 tablespoons water  
(leave to stand for 5–10 minutes once combined)

 » 1 tablespoon chia seeds and 80ml (3fl oz/1/3 cup) water
 » ½ mashed banana (better for sweet recipes)
 » 60ml (2fl oz/¼ cup) apple purée (sauce) (better for sweet recipes)
 » 3 tablespoons peanut butter
 » 60ml (2fl oz/¼ cup) soya yoghurt

 

 
 
 
NUTS

If your infant has been diagnosed with or is suspected of having  
a nut allergy, they will be referred to a medical professional  
specializing in allergies. During consultations with this professional,  
please take the opportunity to ask questions, ensuring you are clear  
on the safe management of your baby’s allergy. 

When it comes to nut alternatives, consider seed and granola butters. 
These alternatives mirror the creamy goodness of nut butter, offering a 
delightful swap without compromising taste or texture.

For a list of helpful allergy resources, see page XX.

46 NUTRITION AND SAFETY

HELPFUL ALLERGY SWAPS 

There has been a big leap forward in the availability of 
alternative products for those with allergies, and most of these 
are also suitable for babies. Below I will give you some swaps 
that are safe to use when preparing meals for your baby. 

 
 
 
DAIRY

Alternatives to cow’s milk include plant-based milk 
alternatives such as: 

 » Coconut milk
 » Oat milk
 » Soya milk

These can all be used in cooking, but should not be used as an alternative 
to breast or formula milk as a drink under the age of 12 months. It’s best 
to avoid rice milk for young babies as these can contain arsenic. It is also 
best to avoid nut milks as these are low calorie. Choose options fortified 
with key vitamins like calcium and iodine where you can. You can also use 
breast milk in cooking, but it cannot be refrozen, so if you plan to do batch 
cooking, you cannot use previously frozen breast milk. 

You can get great dairy-free yoghurts, and coconut yoghurt is a  
great swap.
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NOTE
The spice and salt levels of Thai red curry pastes 
can vary between brands. You may not need to 
add yoghurt, or you may need to add several 
tablespoons. Some babies love spice – experiment, 
and test your baby’s reaction. 

This curry is great served with rice – for babies,  
I recommend stirring the rice into the curry to  
make it thicker, so it’s easier to grip. 
 

1. Heat the oil in a large saucepan over a high heat. 
Add the peppers and garlic and fry for 5 minutes 
until softened.  

2. Add the remaining ingredients, except the yoghurt, 
to the saucepan and stir gently to combine. Lower 
the heat to medium and let the dish simmer gently 
for 10 minutes, or until the cod is cooked through 
and starting to flake. 

3. Once cooked, test the spiciness of the dish and stir 
as much yoghurt as needed into each portion as you 
serve (see Note).  

Allergy swaps: For a dairy allergy, swap the 
yoghurt for a soya, coconut or oat alternative. 

 

Prep + cook time: 20 mins 

MAKES 4 PORTIONS

1 teaspoon vegetable oil  
3 yellow (bell) peppers, 

deseeded and very 
thinly sliced  

2 teaspoons minced garlic 
2 x 400ml (14oz) tins of 

coconut milk  
1 tablespoon Thai red 

curry paste (see Note) 
1 tablespoon tomato 

purée (paste)  
1 tablespoon maple syrup 

(optional) 
Pinch of ground black 

pepper  
4 x 125g cod fillets sliced 
Full-fat natural yoghurt, 

to serve  

Discover the delight of a 20-minute fish curry – the ultimate solution for hectic 
days when you crave a nourishing meal for your little one without a lot of hassle  
or washing up. This is a luscious, velvety, and heartwarming dish, perfect for a 
family dinner. For grown-ups, a small pinch of salt really elevates the dish.

ONE-PAN COD CURRY 
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Cooking for/with Children (WBQ)
Hardback  £20.00  9781529436389

210 x 150 mm  208 pages
Ebook  9781529436396

Not For Sale: USA & CAN (Distribution)

TINY TASTEBUDS 
The Baby-Led Weaning Cookbook 

NATALIE PEALL
Part cookbook, part guide to baby-led 
weaning. 

From the creator behind the popular Baby-led Weaning 
Cookbook app and mum of three, Natalie Peall, comes 
Tiny Tastebuds – a definitive guide and cookbook to 
baby-led weaning, filled with 60 nutritious recipes all 
suitable from 6 months old and above.

Whether you’re a new parent or not, Tiny Tastebuds will 
give you the expert help you need to safely guide your 
little ones to discover new tastes and textures, all while 
developing those all-important self-feeding skills. Packed 
full with up-to-date guidance on when to introduce 
solids, overcoming common challenges and hacks for 
introducing essential nutrients, Natalie will empower you 
to take this exciting next step in your baby’s journey with 
ease and confidence.

Best of all, each recipe is easily adaptable for the whole 
family to enjoy and ready to eat in 20 minutes or less, so 
you can cook just once for you and your baby.

Recipes include:

•Berry Oat Yoghurt Cups

•Hulk Pancakes

•Cheese and Tomato Mini Muffins

•Broccoli Lemon Chicken

•Courgette Tarts

•No-effort Naan Pizza

•One-Pan Cod Curry

•Crispy Cinnamon Sticks

& much more! 
 
Natalie Peall is mum-of-three, weaning expert and 
founder of the Baby-led Weaning Recipes app, the UK’s 
#1 Lifestyle app. 
 
25 JULY 2024
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SPELLS FOR LOVE
SPELLS FOR SELF-CARE
SPELLS FOR PROSPERITY
The Modern Witch’s Spells 

DEE JOHNSON 
A series of beautifully packaged, small format 
spell books for modern-day living, keeping all 
the traditions of old.

Spells are a powerful way to take control of your destiny, 
heal and connect with your inner magic. In times of 
uncertainty or difficulty, spells can have a transformative 
impact and bring positive change into your life.

Each title in this brand-new series focuses on a specific 
area of your life so you can gift to a friend or yourself to 
bring luck, love, and joy as and when you need. 
 
Dee Johnson is a third-degree Wiccan High Priestess 
and expert spell-crafter. She has taught Witchcraft and 
Wicca since 2007, helping others who are drawn to this 
ancient craft. 
 
15 AUGUST 2024

Magic, Spells & Alchemy (VXWM)
Hardback  £9.99  9781529438994

178 x 111mm  120 pages 
Ebook  9781529439007

Not For Sale: USA & CAN (Mobius)

Magic, Spells & Alchemy (VXWM)
Hardback  £9.99  9781529439014

178 x 111mm  120 pages 
Ebook  9781529439021

Not For Sale: USA & CAN (Mobius)

Magic, Spells & Alchemy (VXWM)
Hardback  £9.99  9781529438956

178 x 111mm  120 pages 
Ebook  9781529438963

Not For Sale: USA & CAN (Mobius)
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Fashion & Style Guides (WJF)
Hardback  £25.00  9781529436624

226 x 162mm  224 pages 
Ebook  9781529436631

Not For Sale: USA & CAN (Distribution)

HOW TO DRESS  
YOUR BEST
Discover Your Personal Style and Curate  
a Wardrobe that Actually Works 

ELLIE-JEAN ROYDEN
A beautifully illustrated guide to personal 
style, from social media sensation Ellie-Jean 
Royden (@bodyandstyle).

Unlock your full style potential. Transform your wardrobe. 
Dress your best.

In How to Dress Your Best, TikTok’s favourite fashion  
guru and style consultant Ellie-Jean Royden equips 
you with the tools and advice you need to curate a 
transformative wardrobe for everyday life.

Ellie-Jean expertly guides you through the complicated 
work of finding your colour seasons and dressing to 
your best colours and finding your body type and the 
silhouettes you should wear. She teaches us that this is  
not about dressing yourself to restrictive shapes or fruits, 
but about learning how to honour your natural line and 
dress in harmony with it to tap into the power of your  
own distinct style. Best of all, Ellie-Jean breaks down  
all of her most popular styling systems tested and loved 
by thousands of women, offering you the ultimate 
personal-styling experience.

Packed full with easy-to-follow steps, interactive quizzes, 
helpful check lists and gorgeous inspirational mood 
boards, this must-have guide will help to ditch the cycle 
of trend buying and build a dream wardrobe that makes 
you look and feel amazing. 
 
Ellie-Jean Royden is a personal style consultant 
and content creator. She has been featured in multiple 
publications, including The New York Times, and she has 
worked with numerous brands including Netflix UK and 
Motel Rocks. 
 
12 SEPTEMBER 2024



50 FASHION IDEAS 
YOU REALLY NEED  
TO KNOW
JESSICA BUMPUS
Fashion & Textiles: Design (AKT)
Paperback  £9.99  9781529438376
178 x 111mm  208 pages  Ebook  9781529438383
Not For Sale: USA & CAN (Mobius)

Jessica Bumpus is a fashion journalist, 
author and digital editor. She was previously 
Fashion Features Editor, at British Vogue 
and has written for the likes of Marie Claire, 
Vogue.com, ELLE US, Harper’s Bazaar, 
Sunday Times Style and Glamour. 

50 AI IDEAS YOU  
REALLY NEED TO 
KNOW
KEITH MANSFIELD
Artificial Intelligence (UYQ)
Paperback  £9.99  9781529438727
178 x 111mm  208 pages  Ebook  9781529438734
Not For Sale: USA & CAN (Mobius)
Keith Mansfield has been a publisher 
in the areas of computing, technology and 
science for 20+ years. A mathematical 
physicist from Trinity College, Cambridge,  
he is currently working with the University  
of Oxford’s Future of Humanity Institute and 
the Berkeley Existential Risk Initiative.

50 DESIGN IDEAS 
YOU REALLY NEED  
TO KNOW
JOHN JERVIS
Industrial/Commercial Art & Design (AK)
Paperback  £9.99  9781529439687
178 x 111mm  208 pages  Ebook  9781529439694
Not For Sale: USA & CAN (Mobius)
John Jervis is a design writer and editor. 
He has written for art, architecture and 
design publications, including Apollo, 
Icon, Disegno, Frame, Design Anthology, 
ArtAsiaPacific and Stirworld. He is currently 
acting as Content Editor for the Society of 
Architectural Historians of Great Britain.

The perfect introduction  
to big ideas that shape  

the world we live in. 

In a series of accessible and 
engaging essays, 50 Ideas 
You Really Need to Know 

introduces and explains the key 
concepts, ideas and theories 

that allow us to understand and 
shape the world around us.

Ancient and modern, theoretical 
and practical, every day and 
esoteric, this series offers the 

perfect overview to the central 
tenets of Fashion, AI and Design. 

12 SEPTEMBER 2024
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MEDIEVAL CATS
DR. CATHERINE  
NIPPINGTON-SMITH 
A hilarious celebration of more than 200 cat 
paintings from medieval times.

For more than a millenium, a myriad of medieval 
manuscripts and artworks painted an unpretty picture 
of cats as nothing more than lazy, selfish, and vicious. 
Centuries later, the legacy of these masterpieces lives  
on, shining a bright light on the dark age of cats, and 
telling a brand-new story of their paw-some glory.

From bum-licking to devil-tricking, Medieval Cats is a 
claw-filled clowder of more than 200 glorious full-colour 
felines getting up to no good. 
 
Dr. Catherine Nippington-Smith teaches Felinology 
at Maine (Coon) University. She lives in Portland with her 
two “best friends” Ragamuffin and Havana, five-year-old 
Scottish folds. She doesn’t get out much. 
 
12 SEPTEMBER 2024

Gift Books (WZG), Cats as Pets (WNGC) 
Hardback  £14.99  9781529441048

175 x 129mm  208 pages 
Ebook  9781529441055

History of Western Philosophy (HPC),
Self-help & Personal Development (VS) 

Hardback  £12.99  9781529439335
178 x 129mm  260 pages 
Ebook  9781529439342

Not For Sale: US & CAN (Mobius)

EVERYDAY STOICISM
Ancient Wisdom for Modern Living from  
Marcus Aurelius and Other Philosophers 

GARETH SOUTHWELL
An accessible introduction to Stoic philosophy 
packed with inspirational quotes and practical 
ideas to help you live better. 

Discover the path to a more contented, fulfilled life 
through the teachings of Stoic philosophers, from Marcus 
Aurelius to Epictetus. Learn how to build resilience, foster 
inner peace, and harness self-control. Tackling a key 
theme each month, from happiness and health to money 
and politics, Everyday Stoicism guides you through the 
calendar year with practical ideas for how to live these 
values every day. 
 
Gareth Southwell is a philosopher, author and 
illustrator. He is the author of A Beginner’s Guide to 
Descartes’ Meditations and A Beginner’s Guide to 
Nietzsche’s Beyond Good and Evil. 
 
12 SEPTEMBER 2024
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Organic Gardening (WMQF),
Gardening with Native Plants (WMQP)

Hardback  £16.99  9781529437126
210 x 150mm  208 pages 

Ebook  9781529437133 
Not For Sale: USA & CAN (Mobius)

THE FORAGER’S ALMANAC
A Year of Sustainable Foraging, Wildcraft  
and Recipes

DANNI GALLACHER
A month-by-month guide to foraging, with 
ideas for recipes and wildcrafting to enjoy 
your harvest. Illustrated throughout with 
beautiful photography.

Get in tune with the rhythms of nature with this month-
by-month guide to foraging. Learn how to identify wild 
plants correctly, harvest them at their prime, and use them 
in delicious recipes and relaxing wildcrafting projects.

Gathering wild food summons us to become active 
participants in our environment, fostering a profound 
sense of connection to the natural world around us.  
At the heart of foraging lies an intricate understanding  
of the changing seasons, the landscape, and the  
delicate ecosystems that thrive within.

In The Forager’s Almanac, Danielle Gallacher shares 
her expertise on how to harvest our countryside’s edible 
bounties safely and sustainably, and how to use them 
in the kitchen – such as spring tarts or wild garlic bulb 
pizza, or pickles and preserves to see you through the 
winter months. Divided into 12 sections, this book will 
give you the tools needed to live in harmony with the 
land throughout the seasons. 
 
Danni Gallacher is an expert forager who has 
immersed herself in the art of foraging and wild food  
for 20+ years. She loves to wildcraft and create recipes, 
natural remedies, and herbal lotions & potions from the 
bounties that she forages.  
 
26 SEPTEMBER 2024
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Sarah Walker-Caron & Elena P. Craig
Jody Revenson

SPELLBINDING MEALS FROM NEW YORK 
TO HOGWARTS AND BEYOND!
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To make the short ribs: 

Season the short ribs all over with salt and pepper. Heat a large skillet 
over high heat. Add the short ribs (don’t crowd them—you may need 
to cook them in more than one batch), and sear for 1 minute on each 
side. Transfer to a slow cooker. Continue until all the short ribs have 
been seared. Reserve any of the fat from the pan in a small measuring 
cup, and set aside for the Yorkshire pudding.

Add the beef broth, red wine, soy sauce, Worcestershire sauce, garlic 
powder, dried minced onions, and rosemary to the slow cooker. Set 
the heat to low, and cook for about 8 hours. The ribs should be fall-
apart tender.

Continued on page 141

End-of-Year Feast Beef Short 
Ribs with Yorkshire Pudding 
and Buttery Diced Carrots 

The end of term at Hogwarts brings a great feast and an awarding of the house cup, based on the points 
each house has accumulated throughout the year. Slytherin was ahead at the end of Harry’s first year, 
in Harry Potter and the Sorcerer’s Stone, until Headmaster Dumbledore awarded additional points to 
Hermione, Ron, Harry, and Neville, bringing the win to Gryffindor. 

Four hourglass-shaped cylinders for keeping track of the points were mounted to the wall of the Great 
Hall behind the professors’ table. Production designer Stuart Craig used tens of thousands of glass beads in 
the house colors, causing a national shortage of beads in England that year. 

These beef short ribs are cooked in a slow cooker, served with a classic English Yorkshire pudding, and 
accompanied by delicious diced carrots. Fifty points to your house for a winning feast! 

YIELD: 4 servings   |   PREP TIME: 30 minutes   |   Cook time: 8½ hours

Short Ribs

2 pounds boneless short 
ribs

1 teaspoon kosher salt

1 teaspoon pepper

1½ cups beef broth

1¼ cups red wine

1 tablespoon soy sauce

1 tablespoon 
Worcestershire sauce

1 teaspoon garlic powder

1 teaspoon dried minced 
onions

1 teaspoon dried rosemary

119118

Now it’s time to make the “chessboard.” Lay one vanilla strip, then 
one chocolate strip, then another vanilla strip next to each other. Top 
these strips with the alternating colors (chocolate, vanilla, chocolate), 
and then top once again with the same colors as the first row. Press 
the dough together to make a tight square, then wrap in plastic wrap 
and refrigerate for another 30 minutes.

Repeat with the other set of dough.

While the dough chills, preheat the oven to 350°F and line a large 
baking sheet with parchment paper.

Slice the chilled dough log into ¼-inch-thick cookies and place on the 
baking sheet.

Bake for 9 to 10 minutes or until firm and just beginning to brown. 
Cool on a wire rack.

To Rupert Grint, filming the 
wizard chess scene was “so 
cool! The set was huge, and 
it was incredible when the 
pieces got smashed.” Grint 

still has a broken piece of the 
horse he rode as a knight.

Behind the Magic

Continued from page 117

“You don’t suppose this is going to be  
like real wizard chess?” 

“Yes, Hermione. I think this is going to be  
exactly like wizard chess.” 

—Hermione Granger and Ron Weasley, Harry Potter and the Sorcerer’s Stone 
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Great Hall  
Sweet French Toast  
with Berry Compote

It might be 1929 when the Scamander brothers, Jacob Kowalski, and Lally Hicks join Dumbledore at 
Hogwarts in Fantastic Beasts: The Secrets of Dumbledore, but breakfast in the Great Hall seems very similar 
to what’s served in the Harry Potter films. There are egg dishes, hog’s-head-topped pitchers, and long metal 
racks of toast and other breads. Jacob enjoys a thick concoction of bread and butter as he shows off his 
“wand” to second-year Gryffindors.

The scene in the Great Hall was filmed on a green-screen set, with the only practical parts being the tables 
and floor. “We’re not in these spaces for very long,” says visual effects supervisor Christian Manz, “so it didn’t 
make sense to build a massive set.”

Toast is a must at every Hogwarts breakfast, but this particular toast is magical. Brioche bread is dipped 
in a sweetened egg mixture with cinnamon and then pan-fried to perfection before it’s topped with a 
sweetened berry compote, hitting all the right notes of sweetness and boldness.

To make the Berry compote: 

In a large saucepan, combine the berries, sugar, ginger, cinnamon, and 
lemon juice. Bring to a boil over medium-high heat, and then reduce 
to medium-low heat. Cook for 4 to 5 minutes or until the berries begin 
to break down in the liquid that forms. Set aside until ready to serve. 

To make the French toast: 

Preheat the oven to 225°F. Line a baking sheet with parchment paper 
or foil, and place in the oven.

In a wide-bottomed mixing bowl, whisk together the eggs, non-dairy 
milk, vanilla, cinnamon, brown sugar, and salt.

Heat a large skillet over medium heat. Melt a little of the butter—
enough to lightly coat the pan—in the skillet.

Working with one slice of bread at a time, coat on both sides with the 
egg mixture, and then place in the skillet. Don’t crowd the slices, and 
don’t coat the bread until there’s room to cook. You will have to cook 
this French toast in batches. Cook until the bread is golden on both 
sides, flipping once, 4 to 5 minutes per side. 

Transfer to the baking sheet in the oven.

Continue until all the bread has been cooked.

Drizzle the French toast with the berry compote, and serve immediately.

V   |   Yield: 4 servings   |   PREP TIME: 15 minutes   |   COOK TIME: 45 minutes

Berry Compote

One 15- to 16-ounce bag 
frozen mixed berries

¼ cup granulated sugar

1 tablespoon fresh grated 
ginger

1 teaspoon cinnamon

2 tablespoons lemon juice

French Toast

3 large eggs, beaten

¼ cup non-dairy milk such 
as almond or oat

1 teaspoon vanilla extract

1 teaspoon cinnamon

1 tablespoon packed light 
brown sugar

Pinch salt

1 tablespoon unsalted 
butter (or preferred non-
dairy substitute), divided

1 loaf brioche bread, cut 
into 8 slices

For Harry Potter and the 
Sorcerer’s Stone, graphics 
artists thought up the jams 

and jellies served at breakfast, 
including Crazyberry Jam, 
Forbidden Forest Blossom 

Honey, and Marmalade with 
Orange Bits, made by the 

Hogwarts house-elves.

Behind the Magic

Harry Potter: Official 
Christmas Cookbook 
254 x 203mm £25.00 
9781529434736

Harry Potter:  
Official Afternoon 
Tea Cookbook  
215 x 170mm  £22.00 
9781529434996
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Cooking for Parties (WBR),
TV/Celebrity Chef Cookbooks (WBB)
Hardback  £25.00  9781529435030

254 x 203mm  224 pages 
Not For Sale: USA, CAN & ANZ

HARRY POTTER: OFFICIAL 
WIZARDING WORLD 
COOKBOOK
Official Harry Potter Cookbooks

SARAH WALKER CARON  
and JODY REVENSON
Spellbinding meals from New York to 
Hogwarts and beyond!

Create a scrumptious feast inspired by the Wizarding 
World with more than 80 Harry Potter and Fantastic 
Beasts-themed recipes in Harry Potter: Official 
Wizarding World Cookbook.

With recipes ranging from ‘Hogwarts Start of Term Feast’ 
to ‘Queenie’s Apple Strudel’, as well as stunning full-
colour photography and behind-the-scenes facts from 
the world-famous franchise, this cookbook offers step-by-
step instructions on creating a magical, memorable feast. 
 
Sarah Walker Caron is a writer, editor and recipe 
developer. She teaches journalism at the University of 
Maine. Her writing as appeared in publications such as 
Fine Cooking Magazine and The TODAY Show website.

Jody Revenson has written extensively about the 
Harry Potter films. She has co-authored the two previous 
cookbooks in this series. 
 
26 SEPEMBER 2024
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Music (AV), Reportage & Collected Journalism (DNJ)
Hardback  £40.00  9781529438277

1285 x 230mm  240 pages 
Ebook  9781529438284

METALLICA: KILL ‘EM ALL 
MARC AUMONT
Translated by Ruth Simpson

Follow the World’s most legendary heavy metal 
band through their greatest live performances.

Thirty years after releasing their famous Black Album, 
Metallica announced a major European tour for 2022. 
This book is an opportunity to revisit the history of the 
world’s most important heavy metal band through an 
anthology of all its major concerts, from the smallest  
early venues to the biggest festivals. 
 
Marc Aumont is a French writer that specialises in  
pop culture. He is passionate about all kinds of music, 
but especially heavy metal, and has written extensively  
in the area.  
 
10 OCTOBER 2024 
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Crochet (WFBS2), Films, Cinema (APF)
Hardback  £22.00  9781529440874

254 x 203mm  176 pages 
Not For Sale: USA & CAN

HARRY POTTER: THE  
OFFICIAL BOOK OF  
CROCHET AMIGURUMI 
JODY REVENSON and JULI ANNE
Crochet your own adorable amigurumi 
inspired by the Harry Potter films.

A comprehensive, officially licensed guide to crocheting 
amigurumi from the Wizarding World, this book includes 
designs for every skill level and a wide range of stitches 
and techniques featuring yarn expertly matched to the 
colours used in the films. Also included are behind-the-
scenes facts and quotes and stills from the films. 
 
Jody Revenson has written extensively about the 
Harry Potter films. She has co-authored the three Harry 
Potter official cookbooks, also published by Greenfinch. 

Juli Anne lives in Vancouver, Canada. She enjoys 
crafting, cooking, and crocheting.  
 
10 OCTOBER 2024
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Scotland (1DBKS), Social & Cultural History (HBTB) 
Hardback  £30.00  9781529437553

246 x 189mm  224 pages 
Ebook  9781529437560

Not For Sale: USA & CAN (Mobius) 

UNSEEN SCOTLAND
The Hidden Places, History and Folklore  
of the Wild Isle

BRYAN MILLAR WALKER
Journey through the unique beauty of Scotland, 
with 100+ stunning photographs of the magical 
places and hidden gems.

For centuries people have been beguiled and inspired 
by the imposing cloud-scattered mountains and tranquil 
lochs of Scotland’s landscape. Aside from its beauty, this 
country is steeped in a rich and violent history, alongside 
tales of fearless giants and fairies.

In Unseen Scotland, photographer and travel guide 
Bryan Millar Walker takes us on an adventure through 
the rugged landscapes, hidden castle ruins and 
captivating folklore of his home country. Filled with 
atmospheric photography of Scotland’s most beautiful 
places, the book is divided into 4 sections including:

•West Coast: walk among giants, drive winding          
    roads and reflect by the remote cottages of Glencoe     
    and beyond

•Hebrides: witness the otherworldly beauty of Skye,  
    walking through the unsettling landscapes of the  
    ancient Quiraing

•Highlands: explore its famous craggy mountains,  
    rugged terrain and world-class beaches

•East Coast: adventure off the beaten track to the  
    Eastern flats of Scotland and discover the hidden           
    gems of Scottish history

This book isn’t only about places you may never have 
seen, but the light in which we see them. It is a journey 
through time, unearthing the stories behind ancient ruins 
and iconic places which have witnessed centuries of 
triumphs, tragedies, and intriguing tales. 
 
Bryan Millar Walker is a Scottish tour guide and 
Photographer documenting travels to the Scottish Highlands 
and Islands. His tour company specialises in custom tours 
and aims to show a different side of the country. 
 
10 OCTOBER 2024



In late July 1991, Quentin Tarantino sat in a Malibu beach house 

enjoying a pre-shoot dinner with the producers and cast of his 

proper directorial debut. Their host was Harvey Keitel, who’d made 

his name during the Seventies with ground-breaking movies like 

Scorsese’s Mean Streets and Taxi Driver, the latter being one of 

Tarantino’s favourite movies. The other guests included Steve 

Buscemi, Michael Madsen, Chris Penn and British actor Tim Roth. 

As the guys laughed and bantered and shared war stories, 

Tarantino looked around the table and, in a rare moment of quiet 

reflection, realized he could now stop worrying about how the 

following weeks would go. ‘If I don’t have a single solitary idea of 

how to shoot a given scene, it’ll be dynamic,’ he thought. ‘These 

RESERVOIR  
DOGS 
1992

RIGHT: The opening scene 
in the film sees the gang 
members meeting for the 
first time, chatting and 
laughing over breakfast—
not unlike the real-life 
gathering at Harvey  
Keitel’s beach house.

A N  A S T O N I S H I N G  D E B U T 9

CHAPTER TWO

“LET’S GO  
TO WORK” 

AN  ASTONISHING  DEBUT
RESERVOIR DOGS (1992)

Nineteen ninety-nine was a bumper year for gangster movies. 

Francis Ford Coppola released the final chapter of his epic 

underworld trilogy with The Godfather Part III, Martin Scorsese 

dug into the grimy world of Mafia middle-management in 

GoodFellas, and Warren Beatty took audiences back to the genre’s 

comic-strip excesses with Dick Tracy. But if this was a trend, it 

passed unnoticed by Joel and Ethan Coen – despite the year 

including their own spin on the wellworn genre. 

The brothers had long loved gangster films. But their primary 

inspiration for Miller’s Crossing was the hard-boiled writing of 

Dashiell Hammett, particularly his novels The Glass Key and Red 

Harvest (the latter had already inspired Akira Kurosawa’s Yojimbo 

and its spaghetti Western remake A Fistful of Dollars). “He took 

the genre and used it to tell a story that was interesting about 

people and other things besides just the plot,” Joel said in the film’s 

press notes. “In Hammett, the plot is like a big jigsaw puzzle that 

can be seen in the background. It may make some internal sense, 

but the momentum of the characters is more important.” 

MILLER’S  
CROSSING
1990

LEFT: The momentous scene in Miller’s Crossing when John 
Turturro’s character Bernie Bernbaum begs for his life in the forest. 

M I L L E R ’ S  C R O S S I N G 9
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THE COEN BROTHERS
QUENTIN TARANTINO
Iconic Directors 

DAN JOLIN  
A series of definitive guides to the most 
influential film directors of our time.

Charting the rise of these iconic filmmakers from their early 
years, through their breakout films and their evolution into 
cinematic greats, these neatly packaged guides are a 
must-have for any movie fan.

Each title contains perceptive and insightful text about the 
director’s work, their inspirations, their unique filmmaking 
style and their favoured collaborations with actors, 
screenwriters and musicians. With discussion and in-depth 
analysis of each film in their canon, and packed with 
images from their films, as well as intriguing behind-the-
scenes shots, these books provide an intimate celebration 
of each director’s work. 
 
Dan Jolin is a film journalist and contributing editor to 
Empire, the world’s biggest movie magazine. He also 
writes for Screen International and Time Out, and is the 
editor and co-founder of Senet magazine, about the craft 
and culture of board gaming. 
 
10 OCTOBER 2024

Individual Film Directors,  
Film-makers (APFB)

Hardback  £14.99  781529438772
194 x 145mm  224 pages 
Ebook  9781529438789

Not For Sale: USA & CAN (Mobius) 

Individual Film Directors,  
Film-makers (APFB)

Hardback  £14.99  9781529438482
194 x 145mm  224 pages 
Ebook  9781529438505

Not For Sale: USA & CAN (Mobius) 
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Crosswords & Word Games (WDKC),
Sudoku & Number Puzzles (WDKN)

Crime & mystery (FF)
Trade Paperback  £14.99  9781529440898

Demy  224 pages 
Ebook  9781529440904

Not For Sale: USA & CAN (Mobius) 

5 MINUTE MURDER 
100 Addictive Crime Mystery Puzzles  
for Logical Sleuths 

CHRISTOPHER J. YATES  
and BRUCE PITCHERS
An entertaining book of 100 logic and  
code-based murder-mystery puzzles written  
by a crime writer and puzzle expert duo.

The murderers have committed the crimes, now it’s up 
to you to put in the time to solve each of the heinous 
homicides, revealed via 100 puzzles. Using your logical 
powers of deduction, can you play detective and help 
put the killers behind bars?

5 Minute Murder features 100 logic and code-based 
murder-mystery puzzles, skilfully compiled by acclaimed 
US psychological thriller writer Christopher J. Yates and 
puzzle expert Bruce Pitchers.

Each murder-based puzzle forms part of a complete 
storyline set across one of ten scenarios, including 
the dreaming spires of Oxford University, the City of 
London’s stuffy gentlemen’s clubs and the gritty streets  
of New York.

5 Minute Murder combines classic logic problems and 
code-cracking with Christopher J. Yates’s crime-writing to 
create a sleuthing experience that’s perfect for all puzzle 
and whodunnit fans. If you’re an armchair detective with 
a 5-minute coffee break to spare, can you crack the 
case? Just don’t make your answer a stab in the dark! 
 
Christopher J. Yates studied law at Oxford University 
before working as a puzzle editor in London – now based 
in NYC. He is the author of mystery/psychological thrillers 
Black Chalk and Grist Mill Road.

Bruce Pitchers is a British journalist based in New Zealand 
who has over 30 years’ experience a puzzle compiler/
editor. He in charge of compiling weekly logic problems for 
Are Media, in Sydney. He has also edited the puzzles for the 
past two editions of USA Today’s logic problem book. 
 
10 OCTOBER 2024
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Decoding the image

Semiotics is an investigation into how meaning is created and 

communicated. It is a way of analysing meaning by looking at the 

signs (words, pictures, symbols, colours) that communicate it. We 

receive and decode fashion messages even when we are walking 

down the street, in the form of adverts, shop signs or displays in 

shop windows. Even the people we pass generate meaning through 

the kind of clothes they’re wearing, or their make-up and hairstyles. 

Semiotics relates to the work of three theorists: Ferdinand de 

Saussure (1857–1913), Charles Sanders Peirce (1839–1914) and 

Roland Barthes (1915–1980). It was Saussure who came up with the 

concept of the sign being broken down into two parts: the signifier 

and the signified. The signifier is the vehicle that expresses the 

sign (the fashion image, the words we read, or colours and shapes), 

while the signified is the concept or meaning that the signifier calls 

forth when we perceive it. The signifier plus the signified is the sign.

Peirce’s concept was that a sign consists of three interrelated 

elements: a sign, an object and an interpretant. The interpretant 

– the most distinctive feature of his approach – referred to the 

understanding we have of the relationship between sign and object.

A key semiotic principle is that of denotation and connotation, 

which means that semiotics digs for meaning beyond the 

immediate, surface level. Denotation is the first layer of meaning. 

It is literal and informational. This links back to Theodore Levitt’s 

‘total product concept’ (see pages 17–18). This would be the generic 

or core product: a coat, for example. The second layer of meaning 

in this semiotic principle is connotation. This is the suggestive 

or metaphorical meaning. This could be likened to the total or 

augmented product in the Levitt model. Where extra meanings and 

associations have been layered on to the basic coat – if, for example, 

the coat were a Burberry trench – it might signify a different set of 

meanings. This idea is also discussed on page 20.

Barthes, a French literary theorist, suggested 

that all images are polysemous; that is, they 

have more than one meaning. He theorized that 

an image is an ‘open text’ and that the more 

you look at it, the more meaning you will make 

from it (because as one meaning is uncovered, 

a new one opens up). He called this a chain 

of signifiers. However, he said that if you add 

text to the image, it becomes ‘closed’, shutting 

down the number of possible interpretations.

Zebedee is a specialist talent agency created to increase the 
representation of people who would in the past have been 
excluded from the media and fashion advertising. Established 
by sisters-in-law Laura Winson and Zoe Proctor in 2017, 
Zebedee looks after over 500 models and actors worldwide 
who have visible or non-visible disabilities or alternative 
appearances, and/or are trans or non-binary. 

Winson and Proctor recognized that disability is often left out 
of the diversity debate: ‘We were talking about opportunities 
(or lack of) for disabled people in the media … and it was just 
a lightbulb moment – if no one is out there representing people 
with disabilities or differences, why don’t we do it?’ They want 
real diverse casting to become commonplace in the fashion 
and advertising industries. Zebedee Talent is already making a 
global impact; it operates in the UK, Europe, the USA, Australia 
and Japan, and its models have been cast in a wide range of 
campaigns for Hugo Boss, Adidas, Nike, Burberry and Gucci 
Beauty, to name just a few. 

Zebedee represents Ellie Goldstein, who has Down’s syndrome 
and who rose to fame when she was featured in a Gucci beauty 
campaign and as a cover star of British Vogue in May 2023. The 
‘Reframing Fashion’ issue had five different covers to highlight 
a new vanguard of disabled talent. These starred the Hollywood 
actor Selma Blair, who was diagnosed with multiple sclerosis in 
2018; the disabled trans American-Antiguan model Aaron Rose 
Philip; the broadcaster and disability campaigner Sinéad Burke; 

Representing a diverse society

ZEBEDEE TALENT

the American Sign Language performer Justina Miles; and, of 
course, Goldstein. Musa Motha, a South African contemporary 
dancer and choreographer with the Rambert company in 
London who lost his leg as a child, is also represented by 
Zebedee. He too was featured in the special edition of Vogue. 

In his editor’s letter, Edward Enninful wrote, ‘Disability should 
feel personal to us all … The time has come for us to get real 
about who we are as a society, and for fashion to build a better, 
more accessible and inclusive industry.’ This mirrors Winson and 
Proctor’s vision. 

Alongside its work in successfully placing talent in paid work 
opportunities, Zebedee has also built a real community. It offers 
regular workshops, as well as running its own catwalk shows 
and socials. These opportunities ensure that the agency’s talent 
can increase their confidence and skills so that they can deliver 
on set. Zebedee also campaigns to raise awareness of the 
conditions and differences of its talent. 

“We hope that the work of Zebedee, our talent, and the 

clients we work with, will impact on the wider society – 

changing attitudes and developing people’s understanding 

of disability and diversity.”

Laura Winson and Zoe Proctor

 Five of the models represented by 

Zebedee Talent featured in Australian 

Vogue. Back row, from left: Rhianna J, 

whose difference is ADHD and who is 

non-binary; AlicJa W, who has albinism. 

Front row, from left: Iona H, who has limb 

difference; Maya P, whose difference is 

Down’s syndrome; and Jasroop S, whose 

difference is vitiligo. The image was shot 

by Zebedee’s in-house photographer, 

Emily Bloomer.

Diesel brand campaigns generally 

feature an image and the Diesel logo, 

but for the ‘Be Stupid’ campaign in 2010, 

the text adds context to the image. 

The irreverent campaign imagery was 

conceived by the London agency Anomaly 

and shot by the photographers Kristin 

Vicari, Melodie McDaniel and Chris Buck.
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The television series Downton Abbey, which aired in more than 
100 countries over the years 2010–15, inspired a rash of designer 
fashion collections, a phenomenon known as the ‘Downton 
effect’. Prada, Louis Vuitton, Burberry and Ralph Lauren all looked 
to Downton for inspiration for Autumn/Winter 2012. Cloche hats, 
tweed caps, plus fours, Fair Isle knits and jackets with bellows 
pockets all made an appearance on the catwalk. Men fell under 
the turn-of-the-century spell too, and double-breasted suits and 
waistcoats featured in the menswear shows. Two-button and 
three-button jackets were included in collections by Rag & Bone 
and Burberry, while Thom Browne, Paul Smith and J.Crew showed 
round-collar shirts. Traditional men’s outfitters and tailors on Savile 
Row in London reported a boom in trade fuelled mainly by interest 
from American clients. As the television story rolled into the 
1920s, the fashion world kept pace, and dropped-waist dresses 
and 1920s-style evening gowns emerged as the next wave of the 
Downton trend. The 1920s theme gained further momentum with 
the launch of The Great Gatsby film in 2013.

“The Downton effect for us is a global appreciation of 

fine English tailoring, with British milled cloth as the 

gold standard of understated elegance.”

Douglas Cordeaux 

Managing director, Fox Brothers

 For the opening night of Bridgerton 

series 2 at Tate Modern, London, in March 

2022, cast members modelled outfits 

designed by Ifeanyi Okwuadi, Latifa Neyazi 

and Jeongmin Ji. The collection was 

a partnership between Netflix, Bridgerton 

and the British Fashion Council.

AI fashion-design images created by 

@paiope_london using MidJourney.

From screen to catwalk 

DOWNTON ABBEY, GATSBY AND BRIDGERTON

AI and fashion design

Artificial intelligence (AI) has many possible applications 

in fashion. It can analyse large amounts of data, which 

can help with supply-chain management, identifying 

trends, analysing past sales performance and predicting 

customer preferences. AI can also be used for 

personalization, suggesting products and promotions 

for individual customers based on the analysis of 

data relating to their personal preferences and past 

purchasing behaviour. 

AI can also be used creatively by designers, for 

visualizing ideas for their collections and for virtual 

prototyping with less waste. The number of creatives 

using it to produce digital fashion designs and creative 

content is growing, and the conversation around its use 

is getting louder. One area of concern is the application 

of copyright law to AI-generated images. At the time 

of writing, in 2023, AI-generated artwork cannot be 

copyrighted. There are other ethical concerns about the 

use of AI, with fears that people could lose their jobs 

and that it will create a more narrow, homogenized 

result based on data rather than human creativity.

But there is a growing community of creatives who 

believe that AI can enhance human creativity, rather 

than replace it. Not everyone is good at sketching ideas, 

but with the right prompts, AI programmes can help 

a designer to explore new ideas and possibilities.

More recently, the Netflix series Bridgerton (2020– ) has also had 
an effect on fashion. The British Fashion Council worked with 
up-and-coming designers Aurélie Fontan, Edward Mendoza and 
Shanti Bell to develop contemporary pieces inspired by the show. 
The partnership was repeated for the launch of the second series 
in March 2022, this time featuring the designers Ifeanyi Okwuadi, 
Latifa Neyazi and Jeongmin Ji, whose Regency-inspired designs 
were modelled by the show’s cast.

Bridgerton launched a ‘Regencycore’ trend. According to the Lyst 
Insights Data Drop for 1 June 2021, online searches for corsets 
went up by 123 per cent, for feather headbands by 49 per cent 
and for empire line dresses by 23 per cent. The most viewed 
items on the Lyst site were headpieces by Simone Rocha and 
Magnetic Midnight, corsets by Rasario and Dion Lee, and dresses 
by Brock Collection and Erdem.
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produced a pre-written tweet, and the more tweets generated, the 

lower the price of the garment would fall. It is worth considering this 

system of creating discounts by social sharing, because, according 

to PricewaterhouseCoopers, by 2030 Gen Z and Millennials will 

make up about 58 per cent of the global workforce.

Sustainability is highly important to this generation. Insights into 

Gen Z by UNiDAYS revealed that ‘79 per cent of their survey 

respondents stated that sustainable fashion is still incredibly 

important to them and 67 per cent prefer fashion brands who appeal 

to their social conscience.’ An article by Vogue Business for Paypal, 

‘Gen Z Shopping Trends Uncovered’ (2021), said that Gen Z don’t 

always buy new and are 27 per cent more likely to shop preloved or 

vintage, or use such platforms as Depop.

 “They’re looking beyond tangible products 

and actually trying to understand what it 

is that makes the company tick. What’s its 

mission? What’s its purpose? And what is it 

actually trying to build for us as a society?

Bo Finneman, McKinsey & Company, 

Meet Generation Z: Shaping the Future  

of Shopping podcast (2020)

Gen Z subcultures

Analysts do have a tendency to clump all members of a 
generation together, ascribing similar attributes to the cohort 
overall. However, there can be several subcultures or alt 
aesthetics at play. For Gen Z these include: Cottagecore;  
Dark Academia; Angelcore; Japanese Gothic; E-boys and E-girls; 
and VSCO Girls. Followers of these niche trends use social 
media to express themselves and build their community. 

Cottagecore  
This celebrates the ideal rural life, harking back to a past of long 
summer days picnicking in a wild-flower meadow or hanging out in 
a British cottage garden. The ideal is simple living: cooking, baking, 
drawing, sewing or pottery. Cottagecore life is slow, so things take 
time and there are no mobile phones – there is time for health and 
well-being. Vintage clothing, soft summer dresses, florals, puff 
sleeves and handmade, embroidered pieces typify the look. 

Dark Academia  
This draws on ideas of traditional or classical academia. 
Education, the arts, libraries, museums and gothic architecture 
inspire its dark, moody vibe. The thinking goes that it originated 
as a response to the novel The Secret History (1992) by Donna 
Tartt, the story of a murder committed by a group of classics 
students at an elite American college. An article on Bookstr 
by Karen Reyes in 2022 states that the subculture started as 
a ‘sort of book club thanks to Tartt’s novel’. Dark Academia 
fashion features wool tweed and checks, V-neck knits, neckties, 
turtleneck jumpers, brown leather belts and shoes, and corduroy. 
Think Harry Potter and tweedy academics sitting in a dark-
panelled study discussing history, the classics and philosophy. 

Angelcore  
This, as the name suggests, is inspired by angels, particularly 
those depicted in Renaissance and Baroque paintings, as well 

as eighteenth-century Rococo cherubs. Pastel pinks and other 
soft colours, along with an iconography of hearts, clouds, angel 
wings and halos, are typical of this subculture. 

Japanese Gothic  
There are certain nuances to this subculture genre, among 
them J-grunge (a Japanese Goth style) and Gothic Lolita. The 
look is typified by wearing black lace with ruffles and bows. It 
can have a Victorian funeral vibe, and these Goths usually found 
in the Harajuku neighbourhood of Tokyo often embellish their 
look with net veils, chokers, bonnets and lace parasols. 

E-boys and E-girls  
Also known as E-kids. The name derives from ‘electronic’, 
as in ‘electronic boy’, and the association with the internet, 
especially TikTok. The subculture started on Tumblr and gained 
more mainstream recognition in 2019, linked to the popularity 
of K-pop groups, such as BTS. An article in Business Insider 

by Paige Leskin in 2019 explained that the TikTok E-girl is the 
antithesis of an Instagram influencer, and that the subculture 
was ‘created as a counterculture to the mainstream aesthetic 
and standards of beauty’. The look is an iteration of the emo 
subculture. Key points are: two-coloured dyed hair; heavy black 
eyeliner, often worn under the eye; and pink blush on nose and 
cheeks. Facial piercings are common, as is the wearing of an 
O-ring collar choker. E-kids listen to Billie Eilish and other artists 
producing sad, moody music.

VSCO Girls  
This look is very beachy, with the vibe of a laid-back California 
Girl. The name derives from the VSCO photo-editing app. Key 
looks include oversized T-shirts worn over shorts, hair scrunchies, 
Hydro Flasks and instant cameras. White trainers, Vans, 
Birkenstocks, Crocs and ballet flats are the favoured shoes. 

 (Left to right) The Ralph Lauren Fall 

2016 show at New York Fashion Week 

picked up on the Dark Academia vibe 

with dark hues, tweed, and the preppy 

styling of a crisp white shirt and tie.

The American singer Poppy attends the 

Viktor & Rolf Haute Couture Spring/

Summer 2019 show in Paris, resplendent 

in full Angelcore styling.

Harajuku girls in Tokyo, dressed in 

Japanese Gothic style.

A quintessential Cottagecore look. 

Shot in a natural outdoor setting, the 

model wears a soft, floaty dress and 

wide-brimmed straw hat, evoking the 

perfect summer.

The Alpha generation 

Gen Alpha is generally defined as those born between 2010 and 

2024. They will be the first full generation to be born this millennium, 

and, according to the social researcher Mark McCrindle, they 

could be the largest cohort ever. A McCrindle report on Gen Alpha 

states that ‘More than 2.5 million are born globally every week … 

by 2025 they will number almost 2 billion – the largest generation 

in the history of the world.’ The first of this generation were born 

in the year the iPad was first launched; they have been in front of 

digital screens from the outset, often using iPads for distraction and 

soothing, as well as for entertainment and education. They have 

grown up with social media and streaming. McCrindle has aptly 

termed them ‘screenagers’, and some of the effects of this are 
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engagement with the brand. The ultimate aim is, of course, to 

generate sales, but under the surface advertising endeavours to:

»  Reinforce a brand’s image

»  Communicate a brand’s position in the market

»  Embed specific meanings into the consumer psyche

»  Tap into consumer aspirations

»  Create desire for the brand and its products

»  Generate conversation and consumer engagement

Traditional advertising can be an expensive mode of promotion, but 

for big global brands with sizeable budgets, it is an important and 

highly visible facet of a promotional campaign and one of the primary 

methods used to transmit brand identity and communicate brand 

message. This can include advertising in public spaces on posters, 

billboards, taxis or buses, showing advertising films in cinemas  

or on television, taking out adverts in magazines, or broadcasting 

adverts via social-media platforms. Social media works to support 

smaller brands or those with more restrictive budgets with their 

advertising. Digital campaigns also offer the potential to be more 

interactive and participatory.

Most adverts developed to promote fashion aim to generate desire 

and tap into consumer aspirations. Traditionally, they did this by 

reinforcing stereotypical ideas that you will be desirable, sexy, 

beautiful and alluring, or young, cool, hip, cutting-edge or part of 

a like-minded group or community, if you buy into a brand and 

purchase its clothing, accessory, fragrance, jewellery or make-up. 

For men, the most common messages related to being successful, 

attractive, powerful, sexy, rugged, cool and so on. This type of 

messaging is now under scrutiny and being challenged, and some 

brands are aiming for more inclusive messaging that encompasses 

a much wider range of viewpoints. One area under the spotlight in 

this regard is childrenswear. There has been a backlash from children 

and parents fed up with the pink and blue stereotyping for girls 

and boys. In 2021 PacSun opened its first kids’ store in the Mall 

of America in Bloomington, Minnesota; the brand’s kids’ label is 

genderless so that customers are free to express themselves and 

choose what they want to wear without boundaries. In 2022 Banana 

Republic launched its gender-inclusive ‘BR Athletics’ collection. 

The campaign, shot by the American photographer Micaiah Carter, 

featured up-and-coming New York artists who brought their own 

individual style to the collection. 

Towards carbon-neutral 

ALLBIRDS CARBON CONCEPT STORE

Allbirds is a B Corp footwear brand that launched in San 
Francisco in 2016. Its overarching ethos is to use natural 
materials to create the world’s most comfortable shoes. 
With carbon reduction as its North Star when it comes to 
tackling climate change, Allbirds is paving the way for a more 
sustainable approach to business. 

In July 2023 Allbirds launched a special pop-up store in  
the Wonder Room at Selfridges, London. The theme of the 
display was carbon reduction and visualizing the carbon 
footprint of Allbirds shoes. The space also served as a signal 
to other fashion businesses to join Allbirds to make carbon 
accountability the norm, because ultimately, everything with 
a price tag comes at a cost to the planet. To highlight this 
point, each shoe has a carbon-footprint label, with mini-signage 
spheres used to show the carbon emissions of each shoe.

When Allbirds conducted a poll of close to 600 of its customers 
on the topic of sustainability, it found that only 35 per cent were 
confident explaining what carbon means. Using Selfridges – 
renowned for its environmental commitments – as a platform, 
Allbirds spotted an opportunity to contextualize carbon and 
make it more tangible for consumers. As the hero of the 
pop-up, a large black sphere took centre stage, representing 
what 1 kg (2¼ lb) of CO2 looks like. The space was designed 
in partnership with the creative agency HarrimanSteel and 
production partner Practical Minds. The pop-up used locally 
sourced, low-carbon and circular materials, such as FSC-
certified plywood, recycled wool and recycled bouclé, as well as 
Allbirds’ Plant Leather, a 100 per cent plastic-free, 100 per cent 
vegan alternative to leather. The 3D-printed balls representing 
carbon were made from plant-based materials, derived from 
such crops as corn.

The pop-up was also used to showcase the Allbirds 
M0.0NSHOT prototype, its biggest innovation breakthrough 
to date, boasting a landmark carbon footprint of net 0 kg 
CO2. Carbon-negative, regenerative wool wraps the entire 
high-top. This product gave shoppers a glimpse of how the 
future of fashion might look, as the shoe has been completely 
reimagined with a carbon-first approach.

 The Allbirds Carbon Concept Store in 

the Selfridges Wonder Room, July 2023. 

The black sphere represents 1 kg (2¼ lb) 

of carbon. Along the back wall, a timeline 

shows the key milestones achieved by 

Allbirds in its quest to reduce carbon 

emissions. Signage indicates the carbon 

footprint of each shoe, and an explanation 

of that information is included in a carbon-

footprint label.
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Industrial/Commercial Art & Design (AK),
Sales & Marketing (KJS)

Trade Paperback  £38.00  9781529420326
257 x 190mm  288 pages 

Ebook  9781529420333

MARKETING FASHION, 
3rd EDITION 
Strategy, Branding and Promotion

HARRIET POSNER
Essential practical guide to the principles  
of fashion marketing.

Marketing Fashion is a practical guide to the fundamental 
principles of marketing, branding and promotion, from 
creating a customer profile to developing a brand 
identity. The book explains key concepts and illustrates 
how they are applied within the global fashion and retail 
industry, from haute couture to the mass market. The third 
edition has been extensively updated to include more on 
social media and digital and emerging technologies, such 
as fashion in the metaverse. The updated text increases 
the focus on sustainability issues, while also tracing recent 
disruptions to traditional marketing frameworks such 
as degrowth. There are also more examples of global 
fashion weeks and brand collaborations. The book will 
appeal to students at degree or foundation level as well 
as those contemplating a career in the fashion industry.

Chapters include: Marketing Theory /The Fashion Market 
/Research & Planning / Understanding the Customer / 
Branding / Promotion. 
 
Harriet Posner is a fashion educator, author and 
consultant with over 40 years’ experience in the fashion 
industry and 25 years in fashion education. She has 
worked as a fashion designer, retail buyer and consultant 
in fashion marketing and branding. 
 
1 AUGUST 2024
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Illustrated Non-Fiction (AKR; WFS; TG)
Trade Paperback  £40.00  9781529432060

280 x 216mm  224 pages 
Ebook  9781529432077

FURNITURE DESIGN, 
2nd EDITION
An Introduction to Development, Materials  
and Manufacturing 

STUART LAWSON
Comprehensive guide and resource for student 
and professional furniture designers.

This book answers questions about aesthetics, function, 
materials, manufacturing and sustainability. 

In this second edition Stuart Lawson emphasizes the 
principles of a circular economy and what this means for 
furniture design and consumption. He considers the latest 
technological developments such as 3-D printing, AI and 
machine learned generative design. The book includes 
work by pioneering designers and an illustrated directory 
of materials and manufacturing processes. 
 
Stuart Lawson is Associate Professor in the School 
of Art, Design & Architecture at De Montfort University, 
Leicester, UK. 
 
18 AUGUST 2024

INTERIOR DESIGN  
IS NOT DECORATION 
AND OTHER IDEAS
STEPHANIE TRAVIS and 
CATHERINE ANDERSON
Interior design is an important practice that 
affects all our lives.

Interior design is not about paint colours and accent 
cushions. It is an important practice that affects all our 
lives. This entertaining book explores the world of interior 
design with a snappy set of 100 entries, all explaining 
what interior design is in an attractive format. The book 
will appeal to students, professionals and anyone 
interested in the fascinating subject of what surrounds us. 
 
Stephanie Travis and Catherine Anderson both 
teach Interior Architecture and Design at the Columbian 
College of Arts and Sciences, The George Washington 
University, Washington, DC.  
 
1 AUGUST 2024

Architecture (AM),
Professional Interior Design (AMR),

Interior Design, Décor & Style Guides (WJK)
Flexiback  £25.00  9781529431551

200 x 144mm  232 pages 
Ebook  9781529431568
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Marilyn Monroe and Chanel No. 5
In 1952, Chanel No. 5 aficionado Marilyn Monroe said, ‘I lose 

my sense of smell without it.’ The whole world, hanging on to 
every word that left her fabulous lips, was charmed by a famous 
anecdote. When asked what she wore in the morning, she replied 

a skirt and blouse. When she was then asked what she wore in bed 
her response was, ‘Just a few drops of No. 5.’ This free publicity 

worked its magic and Gabrielle Chanel must have been delighted, 
and possibly amused, by it. Both women had perfected the art 

of seduction, so Marilyn Monroe’s spontaneous comment tied in 
nicely with this image, as did the photos of her clasping a bottle 

of No. 5 — a marvel of grace and sensuality, just like the soul-
enhancing properties of the perfume itself.

POST-WAR DELUSIONS  
OF GRANDEUR
After World War II, research and sales 
and marketing in the perfume world 
were dominated by a quest for quality 
and continuous innovation. Marke-
ting teams focused their efforts on 
advertising to a particularly receptive, 
and increasingly demanding, 1950s 
market. Socio-cultural change had 
affected lifestyles, which were now 
observed and analysed.
 It was almost always women 
who appeared in 1950s perfume 
adverts and most of the houses 
signed exclusivity contracts with 
models who would become the face 
of the brand. The famous Chanel 
No. 5 (1921) has had many ambas-
sadors over the years, including Ali 
McGraw, Lauren Hutton, Catherine 
Deneuve, Carole Bouquet, Nicole 
Kidman and Audrey Tautou. Their 
beauty has been immortalized by the 
most talented photographers, such as 
Richard Avedon, Helmut Newton 
and Patrick Demarchelier. In 1957, 
Hubert de Givenchy gifted Audrey 
Hepburn her own personal perfume. 
When his company admitted they 
wanted to put it on the market the 
same year, she jokingly refused and 
so the name of the perfume became 
L’Interdit, which means ‘forbidden’ 
in French. The first publicity launch 
that broke the mould was for Poison 
by Dior in 1985, and it was a huge 
success. In 1989, Guerlain invested a 
record-breaking $50 million into its 
Samsara advertising campaign.

SUPERMODELS AND FILM STARS
The 1990s witnessed the advent of a new phenomenon: the super-
model. These women were the elite, the most in demand and the 
highest paid, of the modelling world. They graced international 
magazine covers and walked the haute couture runways. Naomi, 
Cindy, Linda, Christy, Claudia, Kate … they became muses for 
designers and friends and very quickly claimed the limelight. 
Kate Moss, who shot to fame when she was photographed for 
Calvin Klein’s iconic Obsession campaign, became the face 
of a certain social style, the icon of a whole generation. Linda  
Evangelista famously declared in 1990, the same year she posed 
for Fidji by Guy Laroche, that she wouldn’t get out of bed for 
less than $10,000 a day. 
 Some adverts shot at the end of the twentieth century 
and beginning of the twenty-first century were filmed by movie 
directors, the longest of them by Baz Luhrmann for No. 5 in 
2004. It lasted for 180 seconds and starred Nicole Kidman. Other 
Hollywood actresses who have represented perfumes in major 
campaigns include Charlize Theron, Natalie Portman, Jennifer 
Lawrence, Scarlett Johansson and Cate Blanchett. 

MALE PERFUME AMBASSADORS
Today, male fragrances also have their ambassadors. They 
can be male or female, as long as they do not overshadow 
the product. Dior’s first perfume for men, Eau Sauvage, 
created by Edmond Roudnitska in 1966, also appealed to 
women because of its light fragrance. It was the world’s 
best-selling male perfume in the last 25 years of the twen-
tieth century. The fragrance was sporty, classic and elegant, 
as was the bottle with its rounded corners and silver-grey 
‘belt’. The accompanying, rather risqué, advertising by 
René Gruau featured a naked man applying perfume 
in his bathroom. There followed a series of adverts with 
male celebrities, including footballer Zinédine Zidane, 
wearing a black turtleneck sweater pulled up to under 
their eyes to emphasize their ‘wild’ look (Eau Sauvage 
means ‘wild water’). Alain Delon proved to be a worthy 
successor in 2009, this time with images from the 1960s. 
The iconic photos, taken by Jean-Marie Périer in 1968 
while Delon was filming Jacques Deray’s La Piscine (The 
Swimming Pool), speak louder than words.
 In 2015, Johnny Depp was made the face of Dior’s 
Sauvage, a move that was so successful for the brand, they 
renewed his contract in 2023.  

Nicole Kidman, photographed by Patrick Demarchelier for the 
Chanel No. 5 campaign in 2006.

This iconic 1966 photo of actor Alain Delon, taken by Jean-Marie Périer, was 
used again in 2009 for Dior’s Eau Sauvage campaign.

Marilyn Monroe applying Chanel No. 5, 1955. 
Photograph by Ed Feingersh.
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The first glass bottles 
appeared in the Roman 
Empire in the first century. 
These were made in Aleppo, 

THE GOSPELS: DIVINE OFFERINGS
Although the Christian Church paid little attention to 
bodily cleanliness and rejected non-religious use of per-
fume for fear that it would incite lust, it did continue to 
use sacred incense, a tradition inherited from Greece and 
the East. There are several mentions in the Gospels of 
divine offerings to Christ in the form of perfume, inclu-
ding gold, frankincense and myrrh, brought to Jesus on 
his birth by the Three Wise Men. The gold symbolized 
Christ’s royal status, and frankincense his divine origin. 
Myrrh was offered because it linked body, mind and 
soul and, as it signified death and mourning, served as a 

ARABIA AND RELIGIOUS PURIFICATION 
PRACTICES
In the seventh century, Islam established itself in the 
Arabian Peninsula, the birthplace of the kingdom of 
Sheba, which produced and exported perfumes in large 
quantities. It is to these perfumes that Arabia owes 
the immense power of attraction it has enjoyed since 
ancient times. Islam did not hinder or put a stop to 
the production and use of fragranced essences – quite 
the opposite. The Prophet Mohammed liked per-
fumes, used them regularly and advised his people 
never to refuse a fragrance: ‘Perfume your homes 
with frankincense and savory [...] Take a bath on 
Fridays, apply perfume and change your clothes.’ 
We also know that he used musk before he set 
off on a pilgrimage and on his return. Accor-
ding to tradition, he taught a number of 
religious purification techniques because 
foul smells were a sign of evil emana-
ting, whereas nobility of character 
exuded sweet aromas. Perfume 
stood for all things pleasant and 
was the opposite of animality. It 
was also an excellent way to prepare 
for entering the sacred space of the 
mosque. Praying and presenting yourself 
to God demanded purity, expressed through 
absolute cleanliness and a pleasing aroma.

The Three Wise Men, detail of a mosaic 
from the Basilica of Sant’Apollinare 
Nuovo in Ravenna, sixth century.

In Judaism, incense is ‘the stairway to heaven’ 
For the monotheistic religions that emerged around the Mediterranean, perfume was 

the preferred conduit between heaven and Earth, between God and man. Judaism 
immediately adopted perfume; the Hebrews called incense ‘the stairway to heaven’, thus 
emphasizing its ability to unite man and God. The Book of Exodus prescribes a sacrificial 

offering of incense twice a day. During a sacred ritual on Yom Kippur, the high priest 
placed two handfuls of incense in the inner sanctum.

In biblical times, kings and high priests were enthroned using an anointing oil  
of fragrant substances (the ‘breath of God’).

reminder that Christ, sent by God, was truly human and 
mortal. Another example is Mary of Bethany anointing 
Christ’s body with prized perfumes (myrrh, aloe and nard) 
after his death. In the words of Jesus, ‘When she poured 
this perfume on my body, she did it to prepare me for 
burial’ (Matthew 26:6–12; Mark 14:3–8; John 12:1–7). 
Here, he is emphasizing the burial ritual, a portent of his 
future resurrection and transfiguration. Indeed, the name 
Messiah given to Christ alludes to the perfumed oil, just 
as Christos means ‘anointed’ and refers to the chrism, or 
holy anointing oil, used since the sixth century CE.
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An inrô (small lacquered case) decorated with 
shells and fireflies, Japan, late eighteenth century.

OPIUM BY YVES SAINT LAURENT 
In eighteenth-century China, opium dens were 
much frequented by Westerners, who consumed 
excessive quantities of the drug, as a means either 
of cultural immersion or escapism. This perfume 
(1977) embodies Yves Saint Laurent’s fascination 
with the East: ‘Opium is the femme fatale, the 
pagodas, the lanterns.’

 
Research sketch for Opium perfume flask, circa 1977.  
Musée Yves Saint Laurent Paris.

more seductive manner. The stopper 
is fashioned on Japanese netsuke and 
the bottle is inspired by the inrô 
(in: seal; rô: box), a small portable 
Japanese lacquered wood case with 
drawers. It was closed by a cord and 
topped with a sculpted ball (the net-
suke) depicting a person or animal, 
and used to carry medicinal herbs 
and aromatics, precious objects or 
opium for pain relief. The inrô was 
slipped under a samurai’s kimono 
and attached by a silk cord.
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Perfume & Incence (WJJ)
Hardback  £38.00  9781529432299

285 x 225mm  160 pages 
Ebook  9781529432282

THE STORY OF PERFUME 
ÉLISABETH DE FEYDEAU
From its origins in the scented oils of ancient 
times to today’s colossal cosmetics industry,  
the story of perfume is rich and enticing.

Light, floral, exotic or heady, perfume can be both a 
precious ally for self-care or a weapon of seduction.

Historian and perfume specialist Élisabeth de Feydeau 
illuminates the historic craft of perfume-making and 
explores the connections made along the ‘perfume route’. 
What parts of the world do different scents come from? 
How did perfume evolve from being the preserve of 
the gods, to a medicinal product, to a precious luxury? 
Who were the first great perfumers and what role has 
the fashion industry played in shaping the history of 
perfume? How do you become a successful ‘nose’? 
Which perfume bottles are most coveted by collectors? 
And what stories lie behind iconic fragrances such as 
Chanel N°5 and CK One? Lavishly illustrated with 
archival documents and beautiful imagery from the most 
sought-after perfumeries, The Story of Perfume transports 
us into a rich and mesmerizing world. 
 
Élisabeth de Feydeau has a PhD in the history of 
perfume from the University of Paris-Sorbonne, teaches 
at the Versailles School of Perfumers and is a cultural 
adviser to leading luxury brands, including Christian Dior, 
Thierry Mugler, Chanel, Guerlain and Lancaster. She is 
the author of several books, including The Herbarium of 
Marie Antoinette and the novel A Scented Palace, both 
of which have been translated into several languages. 
 
15 AUGUST 2024
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Illustrated Non-Fiction (AKC; AKB; AKD; AKL)
Trade Paperback  £30.00  9781529419825

256 x 215mm  240 pages 
Ebook  9781529419818

EDITORIAL DESIGN,  
3rd EDITION 
Digital & Print 

CATH CALDWELL
Indispensable and enlightening guide to the 
latest processes of editorial design for print  
and digital formats.

Editorial Design presents designers with everything they 
need to know to create their own layouts, connecting 
editorial design history with current practice to enlighten 
and inspire the beginner as well as the more experienced 
designer.

The third edition has been updated to reflect the latest 
developments in visual journalism, with over one hundred 
new images showcasing the very best in contemporary 
editorial design. New chapters have been added 
dedicated to independent magazines and the seamless 
integration of print with digital.

This generously illustrated revised edition includes case 
studies, practical exercises and tips, along with updated 
profiles of leading designers in the field, who share their 
expertise and offer invaluable advice. The book design 
has been refreshed in a larger format for easy legibility  
of images, captions and text. 
 
Cath Caldwell is Senior Lecturer at Central Saint 
Martins, London, working on the Graphic Communication 
Programme. She was Art Director at ELLE UK, and 
previously worked for The Guardian and Condé Nast 
(New York). She is a co-founder of the Editorial Designers 
Organisation. 
 
26 SEPTEMBER 2024



165  217

34  65

Basics

Images of the Future

Strategy

Exploring

Projects

Workshops

Bibliography

FAQs 240–47240–47

248–53248–53

p. 1 p. 256

you are here

20 33

66  115

116  164

218  239

98

Planning workshops 
For your first design futuring projects, we present a blueprint in → Workshops 

p. 218, which you can use to design different workshop formats based on the 

individual methods. We also provide tips on facilitating individual methods. 

FAQs
If, after reading this book, you still have questions or are looking for handy 

answers to the most common questions about design futuring – for example, 

‘How do I use design futuring in my work?’ – you will find our thoughts in 

→ Design Futuring FAQs p. 240.

Further reading 
For a more in-depth theoretical discussion of the topics in this book, or if you 

simply want to learn more about individual methods, we refer you to academic 

papers or other books in the individual chapters. This type of reference is 

always preceded by the symbol , to represent the bottomless rabbit hole of 

interesting thoughts you can find there. In addition, at the end of the book you 

will find a classic bibliography listing all sources. 

zukuenfte-gestalten.info 
On the book’s website you will find digital additions: the bibliography with links 

to external sources and, if available, direct download links to the papers and 

articles. There are also digital templates for method canvases you can use for 

workshops, consultations and seminars.

Introduction  ◊  The Structure of This Book

In Lewis Carroll’s 

book for children 

Alice’s Adventures in 

Wonderland (1865), 

the eponymous 

heroine follows 

a rabbit down its 

burrow. The term 

rabbit hole is often 

used as a metaphor 

for following one link 

after another on the 

internet and digging 

deeper and deeper 

into a topic. 

The Structure of This Book

To help you to get started straight away, this book is divided into five large 

blocks. Each offers different reading paths through which you can familiarize 

yourself with design futuring:

Methods toolkit
If you are looking for new thinking tools, you will find various design futuring 

methods in the sections → Basics p. 20, → Exploration p. 34, → Images of the 

Future p. 66 and → Strategy p. 116. You can use these in the individual phases 

of the design futuring process, or sprinkle them into your daily work. To help 

you find the right one quickly, each method starts with a short profile telling 

you what it is useful for, and which results it delivers. The opening pages of the 

methods are also highlighted in colour so that you can see at a glance where 

each method is located within the design futuring process.

Inspiration through projects
To give you an idea of what you can do with design futuring – for example, 

raise the right questions – we have collected exciting projects from the areas 

of speculation, critique and innovation in → Projects p. 165.

Today Future

Today’s generation: ‘We’ Future generations: ‘They’ 
= abstract strangers without a voice

No dialogue or 
negotiation between 
today and the future

Dialogue and negotiation 
between today and the 
future

Today’s generation: ‘We’ Future generations: ‘They’  
becomes ‘We’ = my children,  
my grandchildren, and so on

…
…

the unborn 
6.75 trillion

the already 
deceased 100 billion

the living 
7.7 billion

Nature

Culture

Governance

Infra structure

Commerce

Fashion

141140

One way to use Imaginary Future Generations is to role-play. A group of 

people is divided into two parts. The first half represents the people currently 

living in the present, while the other half is given the task of negotiating 

exclusively for the unborn generation, for example with the request 

‘imagine you have to negotiate a contract for your unborn grandchildren.’ 

This change of perspective turns the viewers into those affected, enabling 

dialogue between the generations and negotiation on an equal footing (see 

–

→

 futurability). For all participants to get to know both perspectives, it makes 

sense to switch groups after a while. 

The Futures Bazaar project shows how rewarding this change of 

perspective can be when discussing desirable future scenarios. During the 

annual away day of the BBC User Experience and Design (UX&D) department 

in 2019, a fictional flea market of the future made it possible to experience 

different fragments of tomorrow and discuss the implications with colleagues.

–

→

 Imaginary Future Generations (after Tatsuyoshi Saijo) is an approach for 

anchoring the long-term perspective in today’s decisions. The central idea is to 

give unborn future generations a voice in the decision-making process.

Change of perspective through role play

Social systems, such as the capitalist free market and democratically 

organized society, are built to favour short-term success and neglect the long-

term perspective. To win elections, politicians have to satisfy today’s voters 

and optimize the wealth of the influential. To get loans, CEOs have to satisfy 

shareholders and prioritize short-term returns over long-term investment.

The short-term view is good in the context of fashion or business, where 

everything changes quickly. However, in the context of culture or climate,  

a long-term perspective is imperative (see –

→

 pace layers). 

Stewart Brand’s pace layers illustrate the different speeds at which  

things change.

After Brand →  Clock of the Long Now: 

Time and Responsibility, p. 37

After Hawtin, ‘The Scale of Unborn Generations’, in Krznaric  

→  The Good Ancestor: How to Think Long Term in a Short-term World, p. 83

Strategy: Form an Opinion  ◊  Imaginary Future Generations

→ Futures Bazaar 
p. 182

Trends

Signals

Weak signals

3736

STEEP: 
Signals and Horizon-scanning

Picture this: you’re standing in front of the refrigerator, looking for the butter – 

that is, a cuboid wrapped in shiny golden paper. But if the butter is packaged 

differently from what you expect, you don’t see it. It’s sometimes like that with 

the clues you’re looking for at the beginning of a design futuring project. They 

are often packaged oddly and may not jump out at you, because they are still 

fragments of a later trend. These findings are called –

→

 signals, also known as –

→

 

weak signals. They are early indicators of an emerging problem or untapped 

potential that may gain relevance in the future. Some of these signals will 

coalesce into a trend during your research, while others will remain isolated, 

unclassifiable phenomena that still need time to arrive in the mainstream or to 

be technically feasible. 

When exactly a signal is considered a trend is not all that important. It is, 

however, critical that you realize you are looking not just for headlines in major 

newspapers, but also for individual fragments that can be found away from 

the limelight. The search for these weak signals is also established in ‘trend 

scouting’. There, weak signals serve as a starting point to identify new trends 

before they are taken up in the mainstream of society and the media. In a 

design futuring process, on the other hand, your findings form the basis for the 

derivation of scenarios.

Signals and trends

When we talk about 

a trend, we don’t 

mean it in the sense 

of fashion, but in the 

sense of a temporal 

pattern, such as a 

stock-market price.

After Smith and Ashby →  How to Future: Leading and  

Sense-making in an Age of Hyperchange, p. 69 

A simple method of structured, multifaceted 
research for the exploration of emerging trends. 
What are the first signs on the horizon? In 
which niches are these signs to be found?

ResultsUseful for?

A balanced collection of interesting findings 
that have the potential to become a trend.

The first stage of the design futuring process – discovery – is all about 

structured and, most importantly, multifaceted research. You don’t yet know 

exactly what you’re looking for, so you need research methods that help you 

thoroughly comb through everything and sort through your findings. After all, 

what you look for will determine what you notice during your research, and 

thus what you find.

Exploration: Discover  ◊  STEEP
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Individual Designers & Design Groups (AKB), 
Environmentally-friendly Architecture  

& Design (AMCR),
Hardback  £35.00  9781529435054

244 x 170mm  256 pages 
Ebook  9781529435061

DESIGNING FUTURES
Speculation, Critique, Innovation
BENEDIKT GROẞ  
and EILEEN MANDIR
The ability to imagine different possible futures 
and the will to influence the course of events are 
deeply human.

Design is moving away from ‘making things beautiful’  
to ‘thinking creatively’. This book provides designers with 
the methods and tools they need to develop discussable 
and tangible scenarios. It also outlines ways for creative 
people, activists and decision-makers to imagine more 
desirable futures.

•With over 500 illustrations.

•Case studies from across the world.

•Foreword by Riel Miller, senior fellow at the  
    École des Ponts Business School, the University  
    of Stavanger and  the University of New   
    Brunswick. 
 
Benedikt Groß is an antidisciplinary designer and 
Professor of Interaction & Strategic Design at the HfG 
Schwäbisch Gmünd.

Eileen Mandir is Professor for Systemic Design at  
the Faculty of Design at the University of Applied 
Sciences Munich. 
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Nike is often noted as being one of the world’s most 
recognizable brands – that’s not just in the sporting 
goods world but among all brands. But coming to 
appreciate the importance of building that brand 
– of marketing, of public image – came late to the 
company. As Phil Knight would stress, he and his 
team saw themselves as a group of runners 
obsessed with improving the experience of running 
for other runners. And that was all. They were about 
design and product – not building a profile or 
identity. That position, of course, would change – 
and in a major way. 

The Swoosh
The story has it that the designer of Nike’s globally 
recognizable ‘Swoosh’ logo was paid only US$35 for 
her efforts – cue outrage at the multi-billion-dollar 
company paying so little for something so important. 
But, of course, when Phil Knight (then an accounting 
professor at Portland State University) approached 
Carolyn Davidson (then a student of graphic design 
at the university) Nike’s big future was a long way 
ahead of it. 
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Fashion & Textiles: Design (AKT)
Individual Designers (AKB) 

Hardback  £14.99  9781529438666 
190 x 139mm  160 pages 
Ebook  9781529438673

Fashion & Textiles: Design (AKT)
Individual Designers (AKB) 

Hardback  £14.99  9781529438680  
190 x 139mm  160 pages 
Ebook  9781529438697

A POCKET GUIDE  
TO ADIDAS
Pocket Guides to Fashion

JOSH SIMS
Discover the legendary story of Adidas, where three 
signature stripes changed the course of fashion history.  
In this compact guide, style writer Josh Sims delves into  
the incredible journey of one of the most iconic brands  
in the world today.

A Pocket Guide to Adidas invites you to step into  
the world of visionaries like Adi Dassler whose  
relentless pursuit of performance, cutting-edge  
design and excellence revolutionized the world  
of sports and fashion.

A POCKET GUIDE  
TO NIKE
Pocket Guides to Fashion

JOSH SIMS
Sixty years since innovation and a signature swoosh took 
the world by storm, style writer Josh Sims explores the 
world’s number 1 fashion brand.

From its humble beginnings in an Oregon workshop to 
becoming a global symbol of athleticism and style, Nike’s 
rise is nothing short of extraordinary. A Pocket Guide to 
Nike invites you to step into the world of visionaries like 
Phil Knight and Bill Bowerman, the creatives who designed 
each key piece and the celebrities who sported them.

Josh Sims is a freelance style writer, contributing to the 
likes of the Financial Times, The Independent, Channel 4, 
the BBC, Esquire, GQ and i-D. He is the author of Icons 
of Men’s Style and Cult Streetwear (Laurence King) and 
contributor to several fashion books from Taschen. 
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The Fashion Entrepreneur Part 1 The Fashion System
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distribution and, ultimately, storytelling, we can 
develop a new system in which the value of the 
product is communicated to the consumer not 
merely by its pricing, but by its intrinsic value 
throughout the entire fashion system. The 
consumer has been told the whole story.

The luxury-goods sector does a better job of joining 
the dots. It has employed this methodology to 
create a unique selling point (USP) for its 
products and created a relationship of trust with 
the consumer, based on the quality of the 
materials, the longevity of the product and the 
customer experience. It can be described in terms 
of the pyramid concept: with luxury goods, the 
top of the pyramid is the product, the absolute 
apex, the jewel in the crown. In the middle is the 
marketing, storytelling and communication of 
that product and at the bottom of the pyramid is 
the process of producing the product. The luxury 
sector presents the pyramid to its consumer in its 
entirety. Each element is interconnected, both in 
the process and the storytelling. This provokes an 
emotional response in the consumer and a 
decision to buy – and the interconnectedness of 
the system has demonstrated its worth.

Systems thinking in fashion

Systems thinking is a mode of analysis that’s been 
around for decades, but it has newfound 
relevance for today’s ‘big data’ world in which 
everything is networked. Systems thinking is a 
way of seeing and understanding the 
interrelatedness of a system’s constituent parts 
and the consequences that flow from these 
interconnected relationships – for example, the 
relationship of design innovation to the product-
development process. If a complex system is 
understood in terms of its overall shape as well as 
its constituent parts, we are better able to effect 
systemic change. Systems thinking can be used to 
explain and understand everything from ideation 
to product development, from manufacturing to 
sales, to inventory changes in the supply chain.

As we have seen, in the fast-fashion model the 
manufacturer is chosen on the basis of price, so 
as to deliver the lowest possible retail price to the 
customer. That is the extent of the design, sourcing 
and manufacturing relationship. However, by 
interconnecting the design process itself to 
sourcing, product development, manufacturing, 

PRODUCTION                DISTRIBUTION

PRODUCT
PRICE

MARKETING
STORYTELLING

COMMUNICATION OF PRODUCT

LUXURY GOODS 
SECTOR PYRAMID

SYSTEMS THINKING

KEY:

 Outsourcing manufacturing

 Wages

No minimum  
wage provided

Harsh and unethical  
working conditions

Moderately regulated 
production houses

Garment manufacturing 
outsourced from  

developing countries

Non-regulated  
sweatshops

Lack of contractor  
or Government  

supervision

Brands/retailers  
do not take  

ownership for it

MANUFACTURING 
LEVEL

Corrupt  
contractors/factory  

owners

No way to regulate  
the distribution of these 

wages to each worker

Some relief efforts  
by bigger brands to  

increase wages

Part 3 The Brand

102 103

The Fashion Entrepreneur 

A key product refers to a product or a group of 
products that are typically the bestsellers, the 
most profitable and most recognizable items that 
a brand offers. Iconic examples of these are the 
Chanel quilted-leather handbag or 
monogrammed Louis Vuitton luggage, Comme 
Des Garçons’s iconic geometric constructions, 
and Vivienne Westwood’s irreverent twists on 
British classics. 

Key products are critical to the success of a brand 
because they represent the brand’s quality, style 
and point of difference. They are often the 
products that consumers closely associate with 
the brand and may be the reason why they 
choose to engage with it in the first place, 
becoming synonymous with its identity.

Key products can also help differentiate a brand 
from its competitors. They often have unique 
features or characteristics that set them apart and 
create a competitive advantage. Furthermore, key 
products can also provide a foundation for brand 
extensions and diversification. Louis Vuitton’s 
luggage (see box opposite) has, over the years, 
been reinvigorated with the graffiti of New York 
designer Stephen Sprouse and the dotted art of 
iconic avant-garde Japanese artist Yayoi Kusama.

Once a brand has established a strong reputation 
with its key product, it can leverage that 
reputation to introduce new products that are 
related to or build upon the key product’s success. 
For example, Nike’s key product is athletic 

Key product
Fashion brands start with the product. Without a strong product offering a 
fashion brand cannot sustain itself. Key products are the foundation of a brand.

Comme Des Garçons has a unique  
and recognizable brand ‘look’.

This niche, be it within streetwear, sportswear, 
luxury goods or another sector again, will 
determine your target consumer, the price point 
of your products and the channels of distribution 
you will pursue.

It is also important to consider the scale of your 
business here. For example, if your product fills a 
gap in the market or solves a ‘pain point’, how 
large is the total addressable market (TAM)?

footwear, but the brand has successfully 
expanded into apparel, accessories and 
equipment (see box p.110).

Within the Greene Street 
flagship of Louis Vuitton in New 
York, the brand introduced the 
Atelier at Louis Vuitton Soho 
– an artisanal workshop 
dedicated to customization and 
artistic craftsmanship that 
honours the brand’s savoir 
faire. Skilled in-house artisans 
meticulously hand-paint 
custom designs on hard-sided 
luggage (see p.176), apply 
heat-stamped monograms to 
items like luggage tags, and 
conduct minor repairs on 
customers’ existing Vuitton 
pieces. The emphasis on 
personalization and the rich 
history of the brand aligns 
seamlessly with Vuitton’s 
strategic shift towards catering 
to a more exclusive clientele.

Identifying a niche

In order to work out whether your key product will 
succeed or not, you must first identify a niche in 
the market. To do this you may use market research 
or your own instinct or a mixture of both. Market 
research could entail identifying and analyzing 
competitors, as well as predicting consumer habits 
through demographic and psychographic analysis 
(see Part 4, Market Research, p.124). Your instinct 
may also play a part in helping you find a niche if, 
for example, you have spotted a gap in the market.

The Fashion Entrepreneur

124

Trends

Let’s begin with trend research. A trend is defined 
as an ‘assumed’ development in the future, one 
that will have an effect of a certain duration, 
whether short-term or long-term (within a fashion 
context). As part of the design process you will 
automatically use observation, intuition and 
analysis to interpret trends. But there are other 
methods and tools for predicting, interpreting and 
forecasting fashion through the lens of social, 
political and pop cultural events.

Trend research is an analytical, statistical and 
intuitive method that helps designers and product 
developers define the direction they will take. 
This service is offered by specialist agencies, often 
for a price tag that reflects just how much data 
there is to scrutinize. But you can make a surprising 
amount of progress in this area by conducting 
your own primary and secondary research. The 
analysis can be conducted at a micro level, 
meaning research that helps to plan what will be 
most commercial in the coming seasons for a 
particular fashion brand or service in terms of 
colour, fabric and style. It can also be carried out 

Market Research
In today’s global landscape, cultural, societal and economic evolution is  
moving at an ever-increasing speed. Change brings both risks and opportunities. 
Change can spell risk for a company if the market changes so much that there  
is no longer a need for its products. But change also opens up possibilities for 
innovation. To define your brand’s position in the marketplace, you need to 
understand these changes. You need to be confident that what your brand 
stands for will work in a wider, perhaps ultimately even global, context. So,  
how can we interpret and successfully navigate societal and cultural shifts?

on a macro or even mega level, involving research 
into societal shifts that may influence the trajectory 
of a fashion company by predicting changes in 
social behaviour on a large scale. Micro and 
macro trend forecasting are also often referred to 
as short-term and long-term forecasting.

Short- and long-term trend forecasting

Short-term forecasting envisions trends one to 
two years in the future, at most, and focuses on 
new product features such as colour, textiles and 
style. It also takes into account current events 
(domestic and international) and popular culture 
to identify trends that can be communicated to 
the customer through a seasonal colour palette, 
and fabric and silhouette stories. Some important 
areas to consider in this research are current 
events, the art scene, sports, science and technology.

Short-term forecasting also embraces ‘fad 
forecasting’, which is an intuitive approach, rather 
than a data-driven, analytical one.

As an exercise, consider your own social group, or 
‘tribe’, and create a mood board that 

MEGA TREND MACRO TREND MICRO TREND
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Fashion & Textiles (AKT) 
Hardback  £30.00  9781529428667

 210 x 170mm  192 pages 
Ebook  9781529428674

THE FASHION  
ENTREPRENEUR 
A Definitive Guide to Building Your Brand

KEANAN DUFFTY
A guide to operating a successful fashion 
business covering everything tomorrow’s 
fashion leaders need to know about managing, 
funding, marketing, branding and selling.

This essential guide shows aspiring entrepreneurs how 
to bring a fashion business idea to life from forming a 
legal entity and writing a business plan, to organizing 
a structure, scaling a business and strategizing for 
growth. Readers will develop theoretical and practical 
approaches to supply chain management and 
marketing strategies.

Led by the author’s vision and packed with interviews 
from iconic figures in fashion, the book shows that 
despite all that is wrong with today’s fashion system, 
there has never been a better time to be a visionary, 
game-changing fashion entrepreneur. Case study 
interviewees include designers Tommy Hilfiger and 
Jenny Packham, and some of the biggest names in 
fashion marketing, publicity, brand collaboration  
and legal representation. 
 
Keanan Duffty is an award-winning fashion designer, 
musician, and educator. He has collaborated with brands 
including Reebok, Gola and Dr Martens and designed  
with artists such as The Sex Pistols, David Bowie and  
Gwen Stefani.

He is now Dean of Fashion at Instituto Marangoni in Miami. 
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Illustrated Non-Fiction (AKP; AKT; AMC;  
WFTM; WFJ) 

Trade Paperback  £30.00  9781529432046
220 x 220mm  144 pages 

Ebook  9781529432053

HOW TO THINK AND 
DESIGN IN THE THIRD 
DIMENSION
PAUL JACKSON
A unique introduction to the principles of 3-D 
symmetry for designers who think and create  
in three dimensions. 

From paper folding genius Paul Jackson comes his latest 
book How to Think and Design in the Third Dimension.

We live in a 3-D world, but most three-dimensional 
objects are designed from a series of two-dimensional 
side elevations and plan views. This book will teach you 
how to think and design in the third dimension. Through 
60 construction projects, you will learn how folded paper 
units can be joined to create beautiful 3-D structures, 
according to the principles of three-dimensional symmetry.

In addition to over 80 specially commissioned 
photographs and 300 step-by-step illustrations, this 
accessible book contains QR codes or hyperlinks to  
30 short videos that show a selection of the projects 
rotating through 360 degrees.

With How to Think and Design in the Third Dimension 
by their side, anyone who creates in three dimensions, 
including designers of all specialities, sculptors, architects, 
engineers and craftspeople, will be able to design with  
a new, practical and infinitely creative language of form. 
 
Paul Jackson is the author of over 30 books on paper 
arts and crafts. He has taught the techniques of folding on 
over 150 university-level design courses worldwide, and 
has been a ‘folding consultant’ for such companies as Nike 
and Siemens. 
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THE COLLECTIONS

Just as CHANEL’s Haute Couture is distinguished from its luxury 

Ready-to-Wear, there are also nuanced differences between Fine 

Jewellery and High Jewellery. The Fine Jewellery collections 

‘Coco Crush’ and ‘Camélia’, for example, offer a wide range of 

necklaces, bracelets, rings, pendants and earrings, which in 

turn offer a great deal of freedom: jewellery that’s easy to wear, 

easy to live with, and can be combined and collected as desired. 

These pieces can be repurposed in every way imaginable.

The High Jewellery collections usually consist of pieces that 

are unique, or reproduced upon request. Consider, for example, 

the stunning ‘N°5 Collection’, based on the legendary perfume, 

and created under the direction of Patrice Leguéreau, the 

director of CHANEL’s Jewellery Creation Studio. The bottle, the 

stopper, its fragrance trail, the flowers it’s made of, and even 

its name, are all used to produce some extraordinary jewellery. 

Leguéreau has also created some unique designs inspired by 

the famous Chanel tweed.

AN ODE TO CHANEL N°5,
A CENTURY- OLD PERFUME

High Jewellery, protected in glass cubes and lit by 

rock crystal chandeliers designed by Goossens, 

features in each of the four very intimate salons on 

the ground floor. The staircase to the first floor plays 

with weightlessness, with a transparent balustrade 

accentuated by splinters of crystal and gilded bronze. 

It leads into a salon that has a bird’s-eye view of Place 

Vendôme, which is where the watches are displayed. 

On the top floor, in the hallway, is the 55.55 — an 

exceptional diamond necklace that symbolizes the 

alliance between the perfumes and the High Jewellery.

Designed by Patrice Leguéreau, the heart of this 

necklace is an outstanding diamond of rare purity (a 

DFL Type IIa diamond), cut to measure and weighing 

exactly 55.55 carats. A perfect octagon, the diamond 

glistens on the famous N°5 bottle. Another equally 

exceptional stone evokes the shape of the famous 

bottle’s stopper. The necklace clasp is a number 5, 

Gabrielle Chanel’s lucky number. It took 104 round 

diamonds and 42 baguette diamonds to create this 
masterpiece, not counting the cascade of pear-shaped 

diamonds of different sizes that flows down, evoking 

the drops of precious liquid.

Chanel N°5 was first launched in 1921, and is 

now over a century old. To celebrate the centenary, 

the House of CHANEL designed a High Jewellery 

collection that pays homage to the famous jus, its 

mysterious fragrance and its iconic bottle.

The collection consists of 123 exceptional pieces, 

including the ‘Eternal N°5’ necklace, as worn by 

CHANEL ambassador Marion Cotillard, jewellery in 

golden hues that flow like the golden perfume, with 

ribbons of diamonds forming the iconic number 5. 

The famous 5 also appears encircling a solitaire on a 

ring, and holding a cascade of diamonds on earrings.

‘Tweed Couture’ necklace in pink 
gold, platinum, pink sapphires, 

pink and red spinels, cultured 
pearls and diamonds, including a 

10.20-carat cushion-cut diamond.
‘Tweed de Chanel’ High Jewellery 

collection, 2020.

‘N°5 Signature Bottle’ brooch in 18-carat yellow 
and white gold, diamonds and yellow sapphires.
‘N°5 Collection’ High Jewellery, 2021.

THE SUMPTUOUS SETTING OF 
18 PLACE VENDÔME 

Place Vendôme, designed by Jules Hardouin-Mansart, became 

the epicentre of high jewellery in the early nineteenth century. 

In 1990 and 1993, CHANEL opened boutiques there, first for 

watches and then jewellery. In 1997, the CHANEL Jewellery 

boutique moved into a building at no. 18 — a masterpiece of 

classical architecture with listed façades and roofs, constructed 

in 1723. Not far from rue Cambon and the Ritz, where Gabrielle 

Chanel had lived, the boutique reopened in May 2022 after a 

year of renovation work, directed by the well-known American 

architect Peter Marino.

The interior is designed to resemble Mademoiselle Chanel’s 

apartment, with all three floors presenting a mix of art, colours 

and textures that represent the House of CHANEL: beige, 

black and gold, tweed, hammered bronze and rock crystals all 

provide sumptuous settings for displaying the jewellery and 

watch collections.
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7

Gabrielle Chanel in 1936 (photograph by Boris Lipnitzki).

THE WORLD OF CHANEL

Gabrielle Chanel’s hands, 1938  
(photograph by André Kertész).

CHANEL is one of the best-known luxury brands in the world. Yet it remains the most 
mysterious of them all. From Paris and rue Cambon, CHANEL employs more than 28,000 
members of staff. It is a family business, an independent multinational and a giant in 
the luxury market, but it is first and foremost the embodiment of French elegance.

Mademoiselle Chanel combined every fashion paradox and oxymoron to turn simplicity 
into the height of luxury. Nonchalant, cheeky and audacious, her appeal is universal, 
like the invisible trail of her fragrance, the legendary Chanel N°5. The brand is bold, 
unpredictable, and the stuff of legend. Now more than a century old, it continues to 
surprise. CHANEL encourages innovation and creativity in all its forms, wherever it is 
located, and the brand strives to pass on excellence and expertise in order to secure 
its place in the future, and to remain at the forefront of women’s aspirations.

The House of CHANEL has outlived its founder, who died 
in 1971. Better still, it has grown spectacularly since the 
mid-1980s, and has done so not by branching out but by 
continuing to concentrate on female elegance: fashion, 
perfumes, beauty products and make-up, accessories, 
jewellery and watches. In a word, beauty — every aspect 
of beauty; holistic beauty.

Karl Lagerfeld, who took over as creative director of fashion 
in 1983, said of Mademoiselle Chanel: ‘Her great fortune, 
besides her genius and talent, was to live longer than all the 
others — her predecessors, her contemporaries, as well as 
some who should have been her successors.’ But beyond 
this admirable longevity, and indeed the no less remarkable 
longevity of Karl Lagerfeld — who presided over CHANEL’s 
fashion destiny for 36 years — what are the driving forces 
behind this incredible success? Cultivating audacity in all 
its forms? Striving for excellence in everything it does? 
Predicting the aspirations of tomorrow, as Virginie Viard 
does today?

That is what this book and these documents — most of which 
have never before been published — endeavour to find out. 
From the past to the present and into the future, we invite 
you to explore the different facets, values and philosophy 
of this luxury empire.
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All About Yves 
300 x 250mm £55.00

9781786271242

Fashion & Textiles: Design (AKT) 
Hardback  £50.00  9781529438239

300 x 250mm  128 pages
Ebook  9781529438246

ABSOLUTELY CHANEL 
CATHERINE ÖRMEN 
A landmark publication detailing the story  
of couture’s most coveted brand.

CHANEL is one of the best-known luxury brands in 
the world. Yet it remains the most mysterious of them 
all. From Paris and rue Cambon, CHANEL will forever 
be Gabrielle – a woman who revolutionized feminine 
elegance. Carefree and audacious, the designer 
turned simplicity into the height of luxury. Bold and 
unpredictable, the brand, now over100 years old, 
continues to astound with its one-of-a-kind fashion 
shows, iconic N°5 perfume and 2.55 bag, exquisite 
jewellery and cutting-edge beauty products. By passing 
on its unparalleled expertise over time – from Gabrielle 
Chanel, to Karl Lagerfeld, to Virginie Viard – it has built 
its legend.

With a wealth of beautiful images and fascinating inserts, 
including previously unpublished facsimile documents, 
this volume is an invitation into the sublime and eternal 
world of the House of CHANEL. 
 
Catherine Örmen studied at the Ecole du Louvre, 
Ecole du Patrimoine and Studio Bercot, and is an expert 
on the history of fashion. She works as a curator, teacher 
and author, and has written several acclaimed fashion 
monographs including All About Yves. 
 
10 OCTOBER 2024
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LAYING OUT  
THE BONES
KATE WEBB
The second twisty and atmospheric 
Wiltshire-set crime novel in the DI 
Lockyer Series.
A flash flood brings a human skeleton to 
the surface of Salisbury Plain. Forensic 
testing matches the bones to a man named 
Lee Geary – a townie and a known 
drug user. As DI Lockyer investigates he 
uncovers more murders – coincidence, or 
a serial killer at large?

JULY
Crime (FF)

Paperback £9.99 
9781529421316 

B Format  480 pages
Ebook 9781529421309

SILVER NITRATE
SILVIA MORENO-GARCIA
The unforgettable thriller about a curse 
that haunts a legendary lost film.
Film editor Montserrat has been in love 
with her actor friend Tristán for years. 
When Tristán befriends an elderly director 
who claims to be the victim of a curse, 
Montserrat finds herself drawn into a 
deadly world . . .

JULY
Horror & Ghost Stories (FK),  

Fantasy (FM),
Thriller/Suspense (FH)

Paperback £9.99
9781529418064 

B Format  336 pages
Ebook 9781529418071

Not For Sale: USA & CAN

JULY
Biography (BGH)

Paperback £12.99 
9780857381743 

B Format  608 pages
Ebook 9780857382771

EROTIC VAGRANCY
ROGER LEWIS
Roger Lewis’ ‘HOT THUNDERSTORM 
OF A BOOK’ (David Hare) was thirteen 
years in the writing.
Roger Lewis’ great book doesn’t only 
surpass every other biography of 
Elizabeth Taylor and Richard Burton, 
it is also about celebrity, creativity, 
being flawed, being brilliant, sexuality, 
attraction and repulsion, and devilry.
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THE PIT
PETER PAPATHANASIOU
Special Constable Sparrow investigates 
a cold case in mining country.
Thirty years ago, Robert killed a man 
in the remote Kimberley mining region. 
Now he offers to show Sparrow where 
the body is, but there's a catch: Sparrow 
must travel north with him under the guise 
of being his carer.

JULY 
Crime (FF)

Paperback £9.99 
9781529424515 

B Format  304 pages
Ebook 9781529424492

Not For Sale: USA & CAN



74

PA
PERBA

C
K

S  |  JU
LY –

 A
U

G
U

ST

AUGUST
Thriller (FH)

Paperback £9.99 
9781529422405 

B Format  368 pages
Ebook 9781529422412

Not For Sale: USA & CAN

ANATOMY OF A KILLER
ROMY HAUSMANN
Translated by Jamie Bulloch
A mesmerizing thriller of a killer who 
leaves no trace. 
When her beloved father is arrested for 
the murder of several young women, Ann 
refuses to believe it. Determined to clear 
his name, she begins an investigation of 
her own – unaware of the darkness she 
might uncover.

 

JULY
Crime (FF)

Paperback £9.99 
9781529425895 

B Format  336 pages
Ebook 9781529425871

LOST AND NEVER FOUND
SIMON MASON 
The twisty third book in the DI Ryan 
Wilkins Mysteries.
At three o’clock in the morning, 
emergency services receives a call, 
a celebrity's Rolls Royce is found 
abandoned in dingy Becket Street.   

Who will lead the investigation and  
cope with the media frenzy? Suave, 
Oxford-educated DI Ray Wilkins or his 
partner, gobby, trailer-park educated  
DI Ryan Wilkins.

JULY
Modern & Contemporary Fiction (FA)

Paperback £9.99 
9781529420791 

B Format  400 pages
Ebook 9781529420807

Not For Sale: USA & CAN

CONQUEST
NINA ALLAN
‘Deserves to make Nina Allan famous’ 
TLS

Nina Allan’s new novel is a work of 
the greatest imaginative power, an 
investigation of the human need to make 
connections, to find causes and effects, 
however fantastic. Conquest is the story 
of a disappearance, and of the mystery 
that follows.

THE LAST WORD
ELLY GRIFFITHS
A cosy mystery from the bestselling 
author of the Dr Ruth Galloway 
Mysteries.
Natalka and Edwin are running a 
detective agency in Sussex. When local 
writer Melody Chambers is found dead, 
they think they have a murder on their 
hands. But have they stumbled on a plot 
stranger than fiction?

JULY
Crime (FF) 

Paperback £9.99 
9781529430479 

B Format  352 pages
Ebook 9781529433456

Not For Sale: USA & CAN
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AUGUST
Modern & Contemporary Fiction (FA),

Fiction in Translation (FYT) 
Paperback £9.99 
9781529419672 

B Format  160 pages
Ebook 9781529419665

Not For Sale: USA & CAN

CANOES
MAYLIS DE KERANGAL
Translated by Jessica Moore
Interconnected stories orbit a novella 
to create a collection themed around 
women’s voices.
A widower struggles to erase his wife’s 
voice from his answering machine. Friends 
meet after time apart and find they no 
longer fit into their rhythm. A woman 
recites a poem for a collection of voice 
recordings. This collection explores the 
traces we leave upon each other's lives.
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Modern & Contemporary Fiction (FA)
Paperback £9.99
9781529425840 

B Format  400 pages
Ebook 9781529425833

Not For Sale: USA & CAN

AUGUST
Thriller (FH)

Paperback £9.99
9781529430363 

B Format  384 pages
Ebook 9781529430370

Not For Sale: USA & CAN

ALL THE LITTLE LIARS
VICTORIA SELMAN
A heart-pounding thriller from the 
bestselling author of Truly, Darkly, Deeply. 
When a thirteen-year-old girl disappears 
from a lakeside party, her two best friends 
confess to her murder. But years later, 
long-buried secrets threaten to tear the 
case open. Did they really kill her? And if 
not, why say they did?

THE IMPOSTERS
TOM RACHMAN 
‘A beguiling book’ Financial Times

During the lockdown in pandemic 
London, as democracy convulses 
and society is linked only digitally, a 
little-known Dutch novelist named Dora 
Frenhofer is feeling tired of life. But like a 
twenty-first century Scheherazade Dora 
spins stories, conjuring connections from 
her past to give meaning to the present.

AUGUST
Fantasy (FM), Adventure (FJ),

Historical Adventure (FJH)
Paperback £10.99

9781529437027  
 B Format  336 pages

Ebook 9781529437034
Not For Sale: USA & CAN  

CRUCIBLE OF CHAOS
SEBASTIEN DE CASTELL
Dumas meets Deadpool in this 
swashbuckling fantasy by the  
award-winning author. 
A mortally wounded magistrate faces  
his deadliest trial inside an ancient abbey 
where the monks are going mad and the 
gods themselves may be to blame. The 
thrilling prequel to the brand-new Court  
of Shadows series.
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AUGUST 
Science Fiction (FL), 

Climate Change (RNPG),
Fantasy (FM)

Paperback £10.99
9781529415490  

B Format  384 pages
Ebook 9781529415506

Not For Sale: USA & CAN

SIMUL
ANDREW CALDECOTT
The gripping sequel to Momenticon:  
a compelling fairytale for today.
Morag and Fogg have one final chance 
to save the world from the evil Lord 
Vane . . . and they’ll have to make some 
unlikely friends – including the fabled 
Jabberwocky – in order to do so!

AUGUST 
Crime (FF), Thriller (FH)

Paperback £9.99
9781529423136

B Format 368 pages
Ebook 9781529423112

Not For Sale: USA & CAN

THE DEFECTOR
CHRIS HADFIELD
The second pulse-pounding thriller from 
the bestselling author and astronaut.
Kaz Zemeckis, former US Navy test pilot 
turned NASA Flight Controller, is pulled 
into a dizzying, high-stakes game of 
spies, lies and potential defection after 
a state-of-the-art Soviet MIG fighter 
disappears over Israel at the outset of  
the Yom Kippur War.

SEPTEMBER 
Thriller (FH)

Paperback £10.99
9781529440263  

B Format  640 pages
Ebook 9781848663251 

Not For Sale: USA & CAN

THE TRUTH ABOUT THE 
HARRY QUEBERT AFFAIR
JOËL DICKER
Translated by Sam Taylor
10th anniversary edition – 7 million 
copies sold worldwide.
A writer attempts to clear his mentor’s name 
in a murder case. Solving the mystery and 
writing a new bestseller soon merge into 
one. As the book takes on a life of its own, 
the nation is gripped by the mystery of ’the 
girl who touched the heart of America’. 

AUGUST
Memoir (DNC), True Stories of Survival of 

Abuse & Injustice (DNXR), 
Drugs Trade/Drugs Trafficking (JKVG)

Paperback £9.99
9781529440249  

B Format  352  pages
Ebook 9781529440256

Not For Sale: USA, CAN & ANZ

NO MORE TOMORROWS
The true crime classic reissued for the 
20th anniversary of Schapelle’s arrest.
SCHAPELLE CORBY with 
KATHRYN BONELLA
Arrested at Denpasar airport after 
marijuana was found in her luggage, 
Schapelle Corby became the victim of 
every traveller's darkest fear: sentenced 
to twenty years in a squalid Indonesian 
jail. Discover Schapelle’s unforgettable 
story in her own words.
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SEPTEMBER 
Travel Writing (WTL)

Paperback £12.99
9781529413052  

B Format  304 pages
Ebook 9781529413045

THE MAN WHO 
LOVED SIBERIA  
ROY JACOBSEN and 
ANNELIESE PITZ 
Translated by Seán Kinsella
The remarkable adventures of a 
19th-century natural historian. 
Fritz Dörries first set out for Eastern Siberia 
in 1877 and explored the region for 25 
years. He climbed mountains, explored 
remote islands and crossed treacherous ice 
lakes, always with one purpose: to augment 
man's knowledge of the natural world.
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History: Specific Events & Topics (HBT), 

Second World War (HBWQ),  
Military History (HBW), 20th Century 

History: c 1900 to c 2000 (HBLW),  
20th Century (3JJ)
Paperback £9.99
9781529440065

B Format  352 pages
Ebook 9780857383587

Not For Sale: USA & CAN

OPERATION SUICIDE 
The Remarkable True Story of WWII’s 
Most Daring Raid
ROBERT LYMAN
The first new account of the Cockleshell 
Raid in over fifty years.
Operation Suicide is the tale of the 
British attack by ten canoeists to blow 
up German blockade ships. In utilizing 
primary source material, Robert Lyman 
brings to life one of the most iconic 
missions of the Second World War.

THE SILVER BONE
ANDREY KURKOV
Translated by Boris Dralyuk
Longlisted for the International  
Booker Prize.
Set in 1919 in revolutionary Ukraine,  
and inflected with Kurkov's signature 
humour and magical realism, The Silver 
Bone takes inspiration from the archives  
of crime enforcement agencies in Kyiv.  
A propulsive read that bursts to life with 
rich historical detail.

SEPTEMBER 
Crime (FF)

Paperback £9.99
9781529426519  

B Format  288 pages
Ebook 9781529426526

Not For Sale: USA & CAN

OCTOBER 
Crime (FF)

Paperback £9.99
9781529430073  

B Format  384 pages
Ebook 9781529430080

Not For Sale: USA & CAN

HOW TO SOLVE  
YOUR OWN MURDER 
KRISTEN PERRIN
An unmissable mystery with a  
killer hook.
In 1965, Frances Adams was told by 
a fortune teller that one day she'd be 
murdered. But no one took her seriously – 
until she was dead. Frances’ will stipulates 
that the person who solves her murder will 
inherit her millions. Can her great-niece, 
Annie, unravel the mystery?
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OCTOBER 
Fiction in Translation (FYT)

Paperback £9.99
9781529411164  

B Format  416 pages
Ebook 9781529411157

Not For Sale: USA & CAN

THE NORTH LIGHT
HIDEO YOKOYAMA
Translated by Louise Heal Kawai 
A Financial Times Translated Fiction 
Book of the Year.
The new title from the global bestselling 
author, in which a down-at-heel architect 
must solve a beguiling mystery. Plotted 
with the subtlety of his bestselling 
masterpiece Six Four, The North Light  
is Yokoyama at his elusive, tantalising  
and surprising best.

OCOTBER
Crime (FF)

Paperback £9.99
9781529420531  

B Format  320 pages
Ebook 9781529420517

Not For Sale: USA & CAN

THE MAN IN BLACK  
& OTHER STORIES
ELLY GRIFFITHS
A collection of short stories from 
bestselling crime author, Elly Griffiths.
This collection of tales by Elly Griffiths 
features all her best-loved characters: 
Dr Ruth Galloway, Harry Nelson, Max 
Mephisto, Harbinder Kaur and more.  
It includes several stories never published 
before, most notably a new Ruth and 
Nelson story. A must for all her fans.

OCTOBER 
Fantasy (FM), Fantasy Romance (FMR),

Historical Fiction (FV)
Paperback £9.99
9781529426281  

B Format  400 pages
Ebook 9781529426267

Not For Sale: USA, CAN, CAR, CASA  
& Asia (excl India)

THE SCANDALOUS 
CONFESSIONS OF  
LYDIA BENNET, WITCH
MELINDA TAUB
A sparkling, witchy reimagining of 
Pride and Prejudice.
Lydia may be the youngest Bennet sister, 
but what she lacks in responsibility, she 
more than makes up for in energy, fun – 
and magic. However, being a witch isn’t 
all fun and games, as Lydia is about to 
find out . . . 

OCTOBER 
Fantasy (FM), Horror & Ghost Stories (FK),

Historical Fiction (FV)
Paperback £9.99
9781529427097  

B Format  320 pages
Ebook 9781529402667

Not For Sale: USA & CAN

MEXICAN GOTHIC
SILVIA MORENO-GARCIA
A gorgeous reissue of the 
internationally bestselling novel.
Upon receiving an urgent plea for  
help from her beloved cousin, socialite 
Noemí Taboada rushes to her side at the 
remote manor High Place. But Noemí’s 
cousin may not be the only one in need 
of saving . . .
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OCTOBER
Thriller (FH)

Paperback £9.99
9781529424379  

B Format  358 pages
Ebook 9781529424409

Not For Sale: USA & CAN

THE SEA CEMETERY
ASLAK NORE
Translated by Deborah Dawkin 
Secrets, lies and tragedy in a 
bestselling Norwegian family drama  
Part literary thriller, part sweeping 
family saga, this dark and dramatic 
tale of secrets, betrayals and doomed 
love draws on the true story of one of 
Norway’s most devastating maritime 
disasters: the sinking of the Princesse 
Ranghild in 1940.  
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OCTOBER 
Travel Writing (WTL)

Paperback £14.99
9781529429985  

B Format  386 pages
Ebook 9781529429954

TÜRKIYE
JULIAN SAYARER
Cycling Through a Country’s  
First Century.
On the eve of its centenary year and 
elections that will shape the coming 
generations, Julian Sayarer sets out 
to cycle across Türkiye. His journey 
celebrates a living breathing, cultural 
tapestry at the place where Asia, Africa 
and Europe converge.

OCTOBER 
Fantasy (FM), Adventure (FJ)

Paperback £12.99
9781529422870  

B Format  496 pages
Ebook 9781529422887

Not For Sale: USA & CAN

THE BURNING LAND
DAVID HAIR
Brandon Sanderson meets Joe 
Abercrombie in this fantasy epic.
The Falcons, knights of the Vestal Order, 
pledged to protect the Empire from the 
cruel Vyr. However, when they take a Vyr 
alive, they discover their true enemy may 
be the Order itself. Will they find answers 
before it’s too late?

OCOTBER 
Fantasy Romance (FMR),  

Romance (FR), Fantasy (FM)
Paperback £9.99
9781529434095  

B Format  480 pages
Ebook 9781529434071

Not For Sale: USA & CAN

A PROMISE OF PERIDOT
KATE GOLDEN
The sequel to viral dark romantasy hit 
A Dawn of Onyx.
After Kane’s betrayal, Arwen is left 
reeling. However, his presence is 
unavoidable as they travel to find the 
Blade of the Sun – their one hope of 
defeating the evil Fae King. Will they be 
consumed by their loathing . . . or their 
love for each other?
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NOVEMBER 
Fantasy (FM), Historical Adventure (FJH)

Paperback £10.99
9781787471450  

B Format  496 pages
Ebook 9781787471443

Not For Sale: USA & CAN

PLAY OF SHADOWS
SEBASTIEN DE CASTELL
The first volume in the new 
swashbuckling fantasy series. 
On the run from a deadly swordswoman, 
Damelas Chademantaigne tricks his way 
into a company of actors to hide – but the 
theatre troupe has secrets of its own . . .

NOVEMBER 
History of the Americas (HBJK)

Paperback £14.99
9781529435467  

B Format  528 pages
Ebook 9781529435450

Not For Sale: USA & CAN

OURS WAS THE 
SHINING FUTURE
DAVID LEONHARDT
'An important book' Financial Times 
(BOOK OF THE YEAR)

Drawing on decades of writing about  
the economy for The New York Times, 
Pulitzer Prize-winning writer David 
Leonhardt examines the past century 
of American history, from the Great 
Depression to today's Great Stagnation, 
in search of an answer.

NOVEMBER 
Fantasy Romance (FMR),  

Fantasy (FM), Adventure (FJ)
Paperback £9.99
9781529431377  

B Format  320 pages
Ebook 9781529431353

Not For Sale: USA & CAN

SOMEONE YOU CAN 
BUILD A NEST IN
JOHN WISWELL
The delightful debut cosy fantasy from 
the Nebula-award winning author. 
Shapeshifter Shesheshen has made a 
fatal mistake for a monster: she’s fallen 
in love with a human. But human Homily 
has problems of her own: her family is out 
to kill the monster who has cursed them.  
A monster is named . . . Shesheshen.

NOVEMBER 
erFantasy (FM), Adventure (FJ)

Paperback £10.99
9781529432787  

B Format  608 pages
Ebook 9781529432800 

Not For Sale: USA & CAN

THE SILVERBLOOD 
PROMISE
JAMES LOGAN
The debut of an extraordinary fantasy 
epic by a brilliant new voice.
When Lukan discovers his father has 
been murdered, he vows to find his killers. 
Lukan’s search for answers leads him to 
the fabled merchant city of Saphrona, 
where even the truth comes with a deadly 
price attached.
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Modern & Contemporary Fiction (FA)
Paperback £9.99
9781529433654  

B Format  352 pages
Ebook 9781529433630

Not For Sale: USA & CAN

THE UNMAKING OF 
JUNE FARROW
ADRIENNE YOUNG
An unforgettable story full of romance, 
mystery and magic.
June Farrow has been waiting for fate 
to find her. And after her grandmother's 
death, a series of clues lead June to 
a mysterious door. Upon crossing the 
threshold, she embarks on a journey that 
will not only change both the past and 
the future, but entangle her fate and her 
heart in a star-crossed love.

PLAYING NICE
JP DELANEY
A sensational psychological thriller 
from the author of The Girl Before.
Soon to be a major series starring James 
Norton and Niamh Algar, Playing Nice 
is a twisty psychological thriller of two 
families whose lives are turned upside 
down when they learn their children  
were switched at birth.

NOVEMBER
Thriller (FH) 

Paperback £9.99
9781529434774  

B Format  432 pages
Ebook 9781529400878 

Not For Sale: USA & CAN

THE ROAD TRIP
BETH O’LEARY
The bestselling novel, soon to be a 
major TV series. 
Full of summer romance, second chances 
and one very crowded car, The Road  
Trip follows exes Addie and Dylan on a 
fateful journey to their friends’ wedding. 
Soon to be a major TV series starring 
Emma Appleton, Laurie Davidson and 
David Jonsson.  

NOVEMBER
Modern & Contemporary Fiction (FA)

Paperback £9.99
9781529438369

B Format 480 pages
Ebook 9781529409086

Not for Sale: USA & CAN
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